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Are you 


telling 
wis $@lling story ? 


Barrett 
Rock Wool 


Your prospects will be interested to know that BARRETT* ROCK WOOL INSULATION 


brings about bigger savings than ever now that fuel costs are up. 


Today’s price situation provides you with a powerful selling point to impress upon 
every home owner who doesn’t have complete insulation. Explain how BARRETT 
Rock Wool insulation permanently reduces overhead. Show your prospects how much 
quicker BARRETT Rock Wool pays for itself today because of higher fuel costs. 


Tell them, too, that BARRETT Rock Wool Insulation will also make their homes 
more comfortable winter and summer, and that their homes will be healthier 

and cleaner, too. And don’t forget to remind them that Rock Wool Insulation 

gives better protection against spread of fire and helps keep the home quieter and 
more pleasant to live in. The Barrett name helps you sell! Home owners know the 
Barrett reputation for quality building products through almost a century of leadership 
in the field. The Barrett name plus Barrett’s advertising helps you sell. 


Ask about Barrett's sound motion picture in color: “Between the World and the 
* Weather” —for use of Barrett Rock Woo! Dealers and Applicators. 


THE BARRETT DIVISION 205 W. Wacker Drive 6th St. & Grays Ferry Ave. 1327 Erie St. 
ALLIED CHEMICAL & DYE CORPORATION | Chicago 6, 1 Philadelphia 46, Pa. Birmingham 8, Ala. 
40 RECTOR STREET, NEW YORK 6, N. Y In Canada 


The Barrett Co td., 5551 St. Hubert St., Montreal 


*Reg. U. S. Pat. Off 
American Roofer and Siding : rac ust, 1952 Published monthly by Hoffman Publications, Inc., 425 Fourth Ave., New York 16, N. Y. 
Su scription price D mest 3.00 pe year; nts per wy; Cana nd foreign $4.00 per year eentered as second class matter July, 194%. at the 
Post Office at New York, N ler the t of i 79 
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THis WARRANTY 


lyminum 


-A 
on Asphalt made bY 


i ting 
Paint or Coa 
ae manufacturers 


THIS 


mag 


in leading farm 
azines and industria 


trade journals 


Your customers and prospects know and trust 
—and look for—the Warranty shown above 
because they know it assures them of the most 
satisfactory Asphalt-Aluminum Roof Paint 
and Coating. They know this Warranty is 
their guarantee of superior, long-life, year 
around roof protection at low cost. 


EASA Allg 


pOOF 


TOR COATING! 





For faster, easier sales and for greater profits, 
stock and recommend leading brands that 
feature this Warranty. Intensive advertising in 
the large farm and industrial markets is pre- 
selling these brands...is building volume 
sales! Reynolds Metals Company, 2512 South 
Third Street, Louisville 1, Kentucky. 


This advertisement appears in the interest of the Roof Paint and Coating Industry of the United States 
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I.icky the Man Who Sells 
USG Roofing! 


NEW PASTEL BLENDS IN 
USG THICK-BUTT 
Terrific sellers—also outstanding 

standard colors in this quality 


GLATEX"IN COLORS, 


COMPLETE SIDING LINE 
POPULAR ARRO-LOCK,; HAC 


OTHER LOCK SHINGLES 


asphalt shingle. 





| 


Everybedy knows Gtatex, 
the aristocrat of asbestos 
cement sidings. A real 
Harder the re ont 


wind blows, the tighter they STANDOUT LINE OF 


lock! Selling features 


you can demonstrate! ROLL ROOFING 


There's SHiNGi-Rot 
for shingle effect at 
roll price. Standard rolls, too. 


... you're in Luck with this Leading Line! 


Tops in beauty, in quality, in downright sales appeal! 


It’s a complete line, with exclusive selling features that 
lift you above the toughest competition. A money-making 
line, backed by the greatest name in building. Are 

you in? Put this lucky lineup in your selling kit—now! 


*T. M. Reg. U.S. Pat. Off. 


Pay UNITED STATES GYPSUM 


YEARS The Greatest Name in Building 








“,.. an expression of faith 
in the intrinsic soundness 


of our country. 7 


GEORGE ¢. BRAINARD 


President, Addressograph-Multigraph Corporation 


“The purchase of United States Savings Bonds is an expression of faith in 
the intrinsic soundness of our country, and indicates foresightedness with 
respect to one’s own future needs. Since the inception of the Payroll Savings 
Plan by Addressograph-Multigraph Corporation in 1942, a large percentage 
of employees have continuously availed themselves of this safe and con- 
venient method of providing for later benefits.” 


Every payday nearly seven million men and women— 
among them a large percentage of Addressograph- 
Multigraph employees— give substantial expression of 
their faith in America by putting $140,000,000 into 
U.S. Defense Bonds. 


These seven million payroll savers are not only back- 
ing up our country’s defense effort—they are provid- 
ing for their own security . . . helping to combat in- 
flationary pressures ... and building a reservoir of 
future purchasing power. How big is the reservoir? On 
December 31, 1951, the cash value of Series E Bonds 
outstanding was $34,727,000.000—$4.8 billions more 
than the cash value of Series E’s outstanding in 
August, 1945. 


Payroll savers are serious savers. Since May, 1951, 
through April, 1952, E Bonds maturing totaled $2,345,- 
000,000. But, only $593,000,000 of these matured bonds 
have been presented for payment. 75% of these ma- 
tured bonds are still held by their purchasers. 


As President of one of the first companies to install 
the Payroll Savings Plan when it was presented to 
industry in 1942, Mr. Brainard also appreciates the 
benefits that accrue to a company that has a Payroll 
Savings Plan with more than 60% employee partici- 
pation. In company after company, absenteeism has 
gone down, the accident rate has fallen off and produe- 
tion has gone up as employee participation passed the 
60% mark. 

What is the percentage of your employee participa- 
tion? If it is less than 60%, get in touch with the 
Savings Bond Division, U.S. Treasury Department, 
Suite 700, Washington Building, Washington, D.C. 
Your State Director (listed in telephone books under 
“Savings Bond Division” as well as “U.S. Treasury 
Department”) will be glad to show you how easy it is 
to reach 60%, 70%, or higher through a simple person- 
to-person canvass that puts a Payroll Savings Plan 
Application Blank in the hands of every employee. 
Phone, wire or write today. 


The U. S. Government does not pay for this advertising. The Treasury De- 
partment thanks, for their patriotic donation, the Advertising Council and 
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Fill in—Tear off—and Mail 
MORE SALES! August, 1952 


BETTER J OBS! | American Roofer & Siding Contractor 
GREATER PROFITS! | 425 Fourth Avenue 


New York 16, N. Y. 
Follow the Arrow Send me facts on the items checked. 
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] 65. Aluminum Awnings 

C) 1. Aluminum Roofing 

1() 2. Asbestos Cement Shingles 
. Asphalt Roll Roofing 

. Asphalt Siding 

. Backer Board 

. Caulking Compounds & Guns 
1 . Caulking, Pre-Moulded & Closures 
. Cutters, Shingle & Siding 
. Cold Process Roofing 

; . Decks, Roof, Precast Gypsum Slab 
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. Felt Laying Machines 
. Flashing Fabric 


. Gutters, Eaves Trough, Leaders & 
Downspouts 

. Hoists & Derricks 

. Hot Stuff 

. Insulation, Batt & Blown 

. Insulation, Sprayed 

. Kettles and Pumps 

. Knives, Roofing 

. Ladders 

. Louvers 
Check the boxes opposite products or eee haa — 
services about which you want information. - Metal Awnings 
. Mops & Yarns 


Fill out the coupon. You will receive FREE Nails 


the latest BOOKLETS, catalogues, informa- 
tion and details from the manufacturers. 


. Prevent Burns 

. Pigeon-proofing 

; . Plastic Waterproofing 
Do It NOW while you are going over the _ Roof Coatings 
. Roofing, Asbestos-Cement Corrugated 
. Roofing & Building Specialties Manual 
. Scaffolding 
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1 
I 
| 
1 
i 
| 
| 
\ 
i 
list, and send to American Roofer & Siding 
! 
() 50. Simulated Stone Siding 
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Contractor, 425 Fourth Avenue, New York 


. Sprayed Sidewall Resurfacers 
. Tools, Catalogs of 
. Underlayment for Roofing & Siding 


Other Items 











(NOW FILL OUT THE COUPON AT LEFT) 
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New Silver Spring, Md. residence roofed with “Century” 
No. 5 Spanish Red Asbestos Shingles. APPLICATOR: 
lL. A. lee and ARCHITECT: Lovis R. Moss, both of 


Washington, D. C. 


Here *S a roof that helps you Random width, thatched butts of “Century” 


No. 5 Shingles give appearance of Ameri- 
can method, individual shingles. Available in 


sell the house— Spanish Red, Surf Green, White and Black. 


"CENTURY’”’ AsBESTOS-CEMENT ROOFING SHINGLES 


Looks good 
for life... 


A variety of 
beautiful colors ... 


Bans fire, 
rot, termites . .. 


Moderate in 
cost, goes on 


You have the strongest kind of sales appeal when you use “Century” 

Roofing Shingles on a house—for here is a roof that is smart and 

rich-looking and will stay that way for life! 

The color is built right into these asbestos-cement shingles—they 

can’t fade. So with several handsome colors to choose from you 

can achieve any effect you desire. 

And it’s a roof that can’t burn, soak, or rot, and will never feed 

termites, or need painting. 

You’ll find “Century”? Shingles are a profitable roof for you to put 

on—large units permit fast application. Ask your K&M_ Dealer 

about “Century” Asbestos-Cement Shingles. Or write us direct 
. we'll rush a reply. 


KEASBEY & MATTISON 
COMPANY ° AMBLER © PENNSYLVANIA 
America’s first maker of Asbestos- Cement Shingles 
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Goss Printing Company, Cicero, Illinois. 
Roofing Contractor: James Mansfield Company 


Chicago Park District, Davis Square. 
Roofing Contractor: Boice Roofing Company, Chicago 





€fficient ».. Econom ical, Easy {0 a, 


MAIZEWOOJ) ROOF INSULATION 


for Large or Small Jobs 


Maizewood Roofing Insulation is completely adaptable to large or 
small jobs, as demonstrated by these two Chicago-area installations. 
Quick and easy to apply, Maizewood’s low-pitch absorption assures 
insulating efficiency every time. Available four ways: regular, asphalt 
coated, asphalt impregnated or BOTH asphalt coated and impreg- 


nated. 2’ x 4’ pieces, 12”, 1”, 1%” and 2” thicknesses by car load, 
truck load or in small quantities. 


WRITE TODAY FOR DETAILS AND PRICES 


MAIZEWOOPD) INSULATION COMPANY 


DUBUQUE, IOWA 


Meets Federal Specifications LLL-F-32ib for Government Projects. Union 
Made by Emplovees of the United Brotherhood of Carpenters and 
Joiners, American Federation of Labor. 
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Naty EoD 


HE 1952 building outlook continues 
to improve as the half-year mark is 
approached, according to Herbert Ab- 
raham, president of the Ruberoid Com- 
pany. A new record for the month of 
May reached 234 
tion and the total for the first five 
months was 3 per cent over 1951 at just 
under 12 billions. Home 
only slightly below last year’s record 
and it appears certain that another mil- 
lion-plus homes will be started this 
year. Mr. Abraham added: 
“Building economists now agree that 


billions of construc- 


building is 


the levelling off period in new home 
construction is not imminent. Easier 
credit through relaxation of Regulation 
X could postpone any downward trend 
indefinitely. Government agencies are 
realizing that it pays to keep construc 
tion booming because what happens in 
the building industry affects many 
other kinds of businesses. Increased 
population and high employment have 
served to keep the supply of home- 
buyers at a constant level and further 
moderation of down payment require- 
ments should release a flood of new 
business.” 
~ o * 


“While new home construction is im- 
portant to the building dealer, the fact 
remains that in many lines of materials 
the repair and maintenance market is 
even more important. In the peak home 
building year of 1950, when there were 
close to 1,400,000 starts, an estimated 
14,000,000 squares of asphalt shingles 
were applied on more than 4/5 of these 
roofs . .. from a total production of 
36.5 million squares. After making an 
adequate allowance for new farm roofs 
end miscellaneous new urban buildings 
(churches, schools, etc.) roofed with 
asphalt shingles it will be readily seen 
that still more than half of the produc- 
tion went for re-roofing of existing 
buildings.” 

“This, of course, is not surprising 
when we remember that there are over 
45 million existing homes in this coun- 
try and that asphalt accounts for better 
than 80 per cent of all types of roofings 
purchased.” 

“Everything indicates that a good 
year seems well assured, and this would 
warrant substantial inventories of build- 
ing materials being maintained.” 
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Devoted to Roofing * Siding * Insulating * Waterproofing 


Publishers of 
Roofing, Siding & Building Specialties Manual 
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Roofing & Siding Comprise 40% of Aluminum Used For Building... . 
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Say Ed, what's that 
shiny, silvery looking 
material you're putting on 

my house? It doesn't 
look like ordinary 





sheathing paper.” 











“You're right, Mr. Jones— 
it isn't ordinary sheathing paper. It's 
Silvercote Simplex, a reflective 
insulation that is also a water 
barrier and breather sheet meeting 
FHA specifications." 











“It will keep you cooler 
in summer—warmer in winter because 
it actually reflects 83% of radiant 
heat rays. It won't interfere 
with television or radio and it 





“It's so much better that ! 
use it on all my jobs now. Silvercote 
Simplex has been used for years in 
refrigerated railroad cars, trailer 
coaches and farm and industrial 


resists fungus and mold.” buildings . . . it has to be good.”’ 








— 
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Make More Profit...Do A Better...Cleaner Job 


You'll make more profit per square... have more satisfied _ Silvercote Simplex comes in rolls of 500 sq. ft. You'll never 
customers if you use Silvercote Simplex on your siding _—_go back to using old-fashioned sheathing and felt paper 
jobs. What's more, Silvercote is cleaner to handle and it _after you have tried Silvercote Simplex. It’s the improved 
eliminates the work and bother of cleaning up siding. = way for bigger profits for you. 














FREE: Write for free samples, information and new booklet, “How to Sell and Install Silvercote,” today! 


34 I R D Silvercote is distributed by aT Ko 
BIRD & SON _— 
& SON inc end eX 


THE FLINTKOTE CO. | maremiats 


SILVERCOTE 


REFLECTIVE INSULATION 





‘ 
: Silvercote Products, Inc. 

{ 161 East Erie Street 

! Chicago 11, Illinois 

! Gentlemen: Please rush me free samples and booklet 
; “How to Sell and Install Silvercote.” 
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Name 





Address 
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. Chicago 11, Illinois City 
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Roofing products expert says 
repair boom is on its way 


ET’S take a look at the building 
industry—as it has been, the way 
it is now—and from all this, perhaps 
we can get a clue to what it is likely to 
be in the future. 

While the years immediately ahead 
are going to be years of smaller over- 
all volume for the building industry, it 
will still be possible for you to main- 
tain your operations at a reasonable 
level, provided you understand the na- 
ture of the market we’re going to have 
and you adapt your business to ac- 
commodate it. 

The market now before us will in- 
volve remodeling — the repair and 
modernization of existing homes—to 
a greater extent than before. 
While I don’t profess to know the de- 
tails of your business operations, I 
would presume that recognition of this 
fact calls for an entirely different ap- 
proach. 


ever 


It calls for increased empha- 
Sis on certain products that may have 
been more or less neglected in the past. 
In addition competition will form more 


Mr. Hoadley presented his forecast of a 
coming boom as part of the annual 
Armstrong building material wholesale 
distributors convention. This is a sub- 
stantial excerpt from the speech given 
at that time. 








By WALTER E. HOADLEY 
Armstrong Cork Co. 








intensive effort on the products suited 
for new construction. But if you can 
make this transition—if you can get 








ON OUR COVER 
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The man shown in the photo on this 
month’s cover is preparing rolls of felt 
for laying on a 6,000 square roof job. 
This picture was snapped only a few 
hours after a winter blizzard had blan- 
keted the roof with snow (note snow- 
pile in foreground). But neither the 
weather nor hand-labor methods were 
able to slow up the completion of this 
built-up job—unless it was the “hand- 
labor” of roofers sweeping up the snow 
in order to get at the roof. 
Assembly-line efficiency, mechanization 
of built-up roofing, superb organization, 
all played a part in the rapidity which 
this newest plant of the Pratt & Whitney 
Division, United Aircraft Corporation 
was roofed. Thus far this is the largest 
built-up roofing job to have been com- 
pleted in the East with the aid of nu- 
merous mechanical and labor-saving de- 
vices. 

Much equipment sold by The Aeroil 
Products Company, Inc., including a me- 
chanical felt-layer, powered conveyors, 
gravel hoppers, kettles and pumps used 
in series, and swing steel derricks, was 
used on this job. 


over the hurdle of the next few years— 
the reward for this long-range future 
is very bright. 

While I may sound somewhat pes- 
simistic about the short-range future, 
[ am exceedingly optimistic about the 
long-range future. Beyond this un- 
certain interval is the promise of an- 
other tremendous building boom—a 
boom that can be even bigger than the 
one we've just been through. 


Boom Due in ’50’s & ’60’s 


That's right, I said another build- 
ing boom ahead — during the closing 
years of the 1950's and in the 1960's, 
if all-out war is avoided. How can we 
be sure of anything so far ahead? In 
this case we can be pretty confident 
hecause the people are now alive who 
will be responsible for that boom. To 
a large extent, many of them need only 
time to grow to the point where they 
will ‘be starting to form families and 
households of their own. 

Because our business is marked by 
sharp swings up and down in de- 
mand, it’s easy to forget that con- 
struction is a growth industry. Over 
the years, building has moved ahead 
nearly twice as fast as population has 
expanded. The increasing number of 
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Above: The contractor put in four stationary ventilators 30 
inches in diameter in addition to the roof itself. More of such 
repair work is in the offing in the 1950's. Right: Application 
of thick butt asphalt shingles on new home. Mr. Hoadley 
predicts that both home building and home remodelling are 
bound to boom in the late 1950's and early 1960's. 


(Photo and Data Courtes) The 


ind) more particularly — the 


owth in families, provides the und 
base for 


ving expalst 


truction, but rising incomes 


ing standards can be equally impor 


tant in stimulating building. Let's take 
a closer look at these prospects 
Population Increase Continues 
First, we must consider population 
trends At the 
about 156 million people in the 


states 


present time there are 
United 
They comprise roughly 45 mil 


For 


significant not only that we 


lion families homebuilding, it is 


have many 
more people to be housed than before 
World \W ar II, but also that the 

ulation is more 


under 14 and 


concentrate 
over 65 veal 


Following the outbreak of war 1 


Europe and continuing until the pres 
time, the birth 


ent rate in this country 


as moved up sharply from the abn 


mally low levels during the depression 


f the 1930's. Just as the num 


ber of new tamilies being formed now 
is shrinking temporarily be 
birth 


rate ot 


ause of the 


low rate 20 vears a 


vo i 


new family formations 


close of this decade and in the 
is assured by the rising birth r 
1940 years 60 per cent more 
families have had a 


In recent 


second child than 
in prewar years; 50 per cent more a 
third child, and 30 per cent more a 
fourth child. With the progress being 
made in improving health and prolong 
ing life, here is rather convincing evi 
dence that housing needs will skyrocket 
as these children reach marriageable 
ages and set up households for them 
selves 
New Homes For Old Folk 

But, this is only part of the popula 
tion and housing 


Story a tew years 


ahead. Another major trend is the ir 


crease in numbers of persons over 65 


Flinkote Con 


pany) 


ee 


ot age. Uver 12 nullon people 


are now in this aging group; by 1960 


million men and 


about 15 


women or 


) per cent of our population will be 
65 years of age and older. Before the 


olde r persons retire- 


war most upon 


ment doubled up their children or 


moved to very modest quarters Sut 
homes in 
too small 
folks, and 


markedly 


status, 


more recently, because the 
which their childr ive are 
to accommodate older 

also because pel ns have 


improved their financial people 
65 vears and ove 


ave shown a strong 
from their fami 
In fact, four out of older 


wn house- 


tendency to live 


lies five 


uuples 1 their 
Ids. Continuat this trend means 


Ow mal 





Only one year has exceeded 
the control level of 1.2 million housing starts 


anes Thew sands of sen-tarm ¢ we . 
on per yew 














According to the National Production 
Authority in only one year since the War 
has the number of housing starts ex- 
ceeded those started under Korean War 
housing controls. That year was 1950 
The number of houses started has been 
at the million-mark since 1949, and will 
likely remain so in 1952. 


a persistent increase in demand for 
smaller homes for these individuals in 
later years of life. This demand is now 
rising at a rate of over 100,000 units 
per year, so it is not difficult to grasp 
its importance by 1960 and beyond. 

Population trends, it can be seen, 
lend strong support to my contention 
that there is another substantial build- 
ing boom ahead. But, when advancing 
living standards are also brought into 
consideration, the evidence is still more 
convincing. 

One of the greatest powers of our 
economic system is its ability to meet 
changing conditions and still improve 
the living standards of the people. The 
home once again has become an in- 
creasingly important center of family 
life. The added leisure of shorter 
working days and weeks—plus the rev- 
olution caused by larger families and 
television — re-emphasize the need of 
the average family for adequate living 
space. Improvement in the homes of 
America promises to continue to be 
the greatest measures of 
advancing plane of living. 

Modern housing, 


one of our 
which was consid- 
ered a luxury only a few years ago, is 
rapidly becoming a _ necessity, and 
seems likely to reach this status by the 
end of the present decade. No longer 
are married couples prepared to wait 
10, 20 or 30 years for a home of their 
own. A mortgage already is becoming 
more and more an attachment to the 
marriage license. There is little reason 
to expect any change in this trend. 
Population growth and living stand- 
ard improvements obviously affect all 
(Continued on Page 30) 





THIS roofer ASKS for 


complaints 


--and it 


brings in business 


HILE the Walter Keith 


pany uses every channel of pro- 


Com 


motion to shout its message to Nash 
ville’s buying power, it strikes most of 
its pay dirt through direct mail. This 
company not only sells roofing, siding 
and insulation but engages extensively 
in heating, 
activities. 
\fter it 


roofing, or other installation and gives 


air conditioning, and other 


completes an insulation, 
the customer a few days to digest his 
new improvement, it sends him a per- 
The 


appreciation for his 


sonally dictated letter letter ex- 


presses business 


and asks specifica ly if the job is 








By ROSS L. HOLMAN 


Special To AMERICAN ROOFER 
& SIDING CONTRACTOR 








giving satisfaction. It asks him to 
bring in any complaint about its opera- 
tion and offers to cooperate in any 
reasonable manner to help him get a 
maximum satisfaction out of it. 

If the customer receiving this ex 
pression of concern thinks it is just a 
final handshake from a seller who has 
sold something, got his meney and ex- 
pects to forget it, he has another think 


coming. Every six months thereafter 





Walter Keith & Company, Tuc. 


915 Church Sorat @ 


now possible f 
urself the Comfort 


r Weatherstripping. 


call eny time yo 
Just drop it in the mail. 


Yours very truly, 





spocify 


WALTER KEITH & CO., 


Nashuitle 2, Tennessee 


Left: Typical 
Keiih form letter 
sent out to select- 
ed prospects. Note 
clean modernistic 
lines of letter- 
head with names 
of firm officials 
imprinted as part 
of it. 








wate a(R FURNACES 
Team & MOT 
Gas . On ececr 
CONVERSION BURNERS minum INSECT 
SwAdE 


™ 


WOOL INSULATION 


EATHERSTRIPPING € CAULKING 


REASONS YOU will 


appreciate 


WALTER KEITH & CO 


Walter Keith is a firm believer in direct 
mail advertising. Among a number of 
varieties of post-paid business return 
cards is the one shown above, with the 
return side just above it. There is room 
for the customer to check off among 
17 different kinds of repairs and installa- 
tions on the return card. 


he and each of 4,000 other Keith cus- 
tomers get a reminding letter of the 
company’s continuing interest in the 
operation of his equipment and a re- 
statement of its readiness to listen to 
any complaint and make his equipment 
do what it is expected to do. 

While the bulk of these 4,000 letters 
are form communications some are per- 
sonally dictated and relate directly to 
the addressee’s personal need. Especial- 
ly if the letter receiver might be in- 
duced to buy another one of Keith's 
services, including storm windows, 
garage doors, attic fans and what have 
you, 

This brings us up to one of the 
main pay-offs of the firm’s mailings. 
An eager readiness in each letter to 
make good any dissatisfaction and help 
the receiver get the most satisfaction 
out of his equipment makes him more 
inclined to buy a new Keith service 
than if the firm’s attitude seemed to 
imply that he should go jump into 
the lake. It also makes him more re- 
sponsive to the postscript he finds in 
each letter asking him to suggest the 
name of any neighbor who might be 
interested in a roofing, siding or other 
job similar to his. 

These feelers are the source of the 
most profitable leads. In the days fol- 
lowing each mailing leads come in by 

(Continued on Page 26) 
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How to prevent pitch drippage 


EARLY every 


time or another, had the unpleas 


rooier has, at one 


ant experience Of seeing pitc h drippage 
appear on a new coal tar pitcl _ tarre 1 


felt and gravel or slag surface roof 
he has lately applied. If the root was 
put on in cold weather, this annoyance 
first 


ynths 


may not have appeared until the 
hot weather came along some no 


later; or it may have started within a 
few weeks if it | 


Was 1 © weather 


In most cases it is such a minor mat 


er as to cause little or no comment 


t 

by either the architect or owner; but 

occasionally it will progress to a point 
} 


where it detracts from the appearance 


of the building and may, under 


some 


circumstances, Cause serious inconven 


rence 
Pitch drippage may be logically 
headings, 


sidered under three principal 


according to where 


] \t open 


flat roofs, and at low 


it occurs 


eaves entirely around 
eaves ot! 
sloping roofs 

Around the flasl 

penetration as | 

chimneys, et 

Through joints 


deck, 


concrete or prela 


whether it be 


panels or blocks of 
nother 
[ype 1 drippage is 
but fortunately is also 
venient, being object 


from the standpoint 


pearance. Type 2, 


3, while 


much more troublesome 


ind espec ially 


relatively infrequent 


The article above is presented here 
through the courtesy of “The Carolinas 
Roofer,” official publication of the mem- 
bers of the Carolinas Roofing and Sheet 
Metal Contractors Association. Mr. Owen 
is well-known in the field for his many 
publications on various aspects of built- 
up roofing. 








an effort to collect and summarize the 
views of a representative cross section 
of the roofers in the Carolinas and of 
the manufacturers who serve them. 


By GEORGE W. OWEN 

Owen Roofing Company 

Columbia, S. C. Three of the principal manufacturers 

of coal tar pitch build-up roofing ma- 

terials were asked for their frank com 

ments, including answers to the follow- 
ing questions :- 

1. Why has the pitch drippage 
problem been so acute in the past 
several years whereas it apparent- 
ly did not cause too much trouble 
until two or three years ago? 

2. Has there been any change in 

‘the chemical or physical charac- 
teristics of pitch being supplied to 
the industry? 

3. Is it mainly the trend toward 
open eaves roof construction 
which is magnifying this problem? 

4. Is the problem more difficult 
in the South than in the North? 

The pertinent parts of the frank 
answers from one of 
turers is quoted below: 


Above are shown results of a questionnaire which was submitted to 15 of the 
principal built-up roofers in North and South Carolina on the problem of pitch 
drippage. The majority obviously believe that the roofing contractor can solve 
this problem himself if he exercises proper care. 








vere an unavoid- 
g business, it 
minimize it and 
on of the ques- 
erally conceded 
t pitch drippage 
ted by a com 

the problem, 
rdination among 
rs and roofers it 
rthwhile to open 
consideration and 


assemble and present the best and 
st authoritative ews on the subject. 
that 
expression of the 
iter, but rather 


It should be understood, then 


this article 


Is not 


these manufac- 
personal views of the wt 





for August, 1952 


Suscestep Eave Detaiis 
To PREVENT PitcH Drippace 


Dera #1 


Masonry on Steet Decks with INSULATION 


DETAIL *2 


(Wrruour INsutation, Apart Derait #2) 


- $5* Frasning Strip 1x Frasutite Cement over RooFInG 


Fe.ts Turned Down To Cover Joint 


Woop Decxs 


(wits Insucation, Apapt Detatt 1) 


Roorinc Ferts Turnep over Ence 2” 
Licht Moppings over NaILer 


2 Fert Stmps in Frasutite Cement over France 











“—~ ComaiwaTion Metar Facia € Graver Stop-Nai France 
at3" OC. ¢ Dousre Fett Sraip as SHown 


Continuous 


Section oF 
Continuous 
op Nattes 











\ 
45° Smootn Frasninc Strip in Frasunire 
Cement over Roormne Fetts Tunnen Down to Cover Jon? 


Nae Gravet Stor 4 Facia- Nair France at 3"0.C 


lone §* 


@ Douste Fett Sraip as SHown 


Detail 1. Suggested eave details to prevent pitch drippage 


on masonry or steel decks with insulation. (Without insula- 


tion, see detail 2.) 


“I expect that the increasing number 
of jobs designed with flush eaves is a 
contributing factor to the growing num- 
ber of property-owner complaints of 
drippage, but frankly, and I expect I 
am letting myself in for a lot of criti- 
cism, I think the fundamental cause in 
nine out of ten is a sloppy or unin- 
formed workmanship. 

“And I expect you will agree with 
me that both sloppy workmanship and 
uninformed workmanship concerning 
any phase of the built-up roofing busi- 
ness can and should be corrected by 
the man or men who run the business. 
I do not know of any other way. 


Pitch Is Not Different 


“T can assure you that there is 
nothing lacking or added to roofing 
pitch today to.make it any different 
from roofing pitch twenty years ago—a 
lot of careless talk to the contrary. 

“T have been on jobs with flush eaves 
and with both poured and precast 
masonry roof decks where there was 
no proper nailer either specified or 
installed, and the roofing contractor 
made no objection, but did what he 
could with the result that literally 
barrels of pitch were running off the 
eaves. 

“I have been on jobs where even 
attempts were made to nail flanges 
through precast concrete roof tile, and 
I guess you know with what results. 

“Less than a month ago, I was on a 
very expensive institutional building 
where every precaution had been taken 


Detail 2. Suggested eave details to prevent pitch drippage 


on wood decks. (With insulation, adapt detail 1.) Steel or 
masonry decks without insulation adapt the above detail. 


by both the architect and general con- 
tractor to do a fine job. The masonry 
roof deck had been properly equipped 
with wood nailers around the perimeter 
of the flush eaves and yet the roofing 
and sheet metal contractor had nailed 
the flange of the gravel stop about 
every three feet or four feet with the 
result that there were streamers of 
pitch running down the face of an 
ornamental stone building wall. 

“These things are inexcusable, and 
until such time as the men who own 
and operate built-up roofing businesses 
devote some of their personal time to 
the application of the jobs they have 
sold, our industry will continue to 
rank socially just a little bit 
that of cab drivers. 

“It is not a trick at all to apply a 
built-up pitch and slag roof with flush 
eaves, and without pitch drippage. 

“First of all the roof deck has to 
be equipped with proper wood nailers 
either 1x4 or 2x4 depending on the 
type of roof insulation which is being 
used. A roofing contractor should not 
even start to apply a flush-eave job 
unless it is so equipped. 

“When working within two feet of 
the eaves the men who are mopping 
should be required to switch to 1 Ib. 
mops and “scrub” the sheets, using an 
absolute minimum of pitch, and this 
can be rectified by a heavier than usual 
poured top. The top two felts should 
be turned down dry over the edge, 
so as to form a waterproofing course 
under wherever the joints in the subse- 
quent stop occur, because these joints 


above 


will invariably develop trickle leaks, 
which frequently funnel back under the 
sheets. 

“The flange of the metal gravel stop 
must be securely nailed at intervals 
not to exceed 3” on center. If nailing 
is done every 12”, or sometimes as high 
as 18”, you are going to get pitch 
drippage. 

“After flange has been nailed and 
double-felt stripped, pour a liberal 
amount of pitch over the area, so as 
to compensate for the underlying 
scrubbing and then over an area of 
about 24” back from the head of the 
gravel stop, sprinkle slacked lime in 
the amount of about 20 pounds per 100 
square feet after gravelling-in. 

“This liming should be done on a 
clear dry day and not when the roof 
surface is wet or it is raining. The lime 
will not affect the pitch adversely, but 
will serve to give it a rubbery set and 
will get no drippage. 


Where It Has Occurred 


“As to relieving a condition where 
pitch drippage has already occurred, 
about the only luck I have ever had 
has been first to lime the top surface 
adjacent to the gravel stop, such as 
described above, so that the material 
will ‘set.’ If the drippage is coming 
from between the wall and the facia, 
two things can be done. If the facia 
is of narrow girth, this cavity can be 
caulked with okum at a nominal cost 

(Continued on Page 33) 








““Gimmick’’ tie-in with 
local ads draws roofing 
business year after year 


OST roofers use a sales force to 
M get orders, and them 
have achieved excellent results via this 
tried and true method 
Island firm, the 
find that they can do a good volume 
of business completely without 
men. All employdes work strictly on a 


many ol 


But one Long 
Roosevelt Roofers, 


sales 


salary basis, withbut commissions. Es 


timators call only when the home 


definitely their 
there is no personal solicita 


owner has requested 
services ; 
tion of business 

How then do they get their 
> “We get a lot of orders,” answers 


Mr. A. Kessel, president and owner 


f the 


busi 
ness 
firm, “through recommenda 
Satisfied 
keep recommending the 
The 
been established on 
in Woodside for 


and 


tions.” customers, he says, 


firm to one 
Roofers have 


another Roosevelt 


Roosevelt Avenue 
twenty-three years 


have become well-known in the 


neighborhood, particularly because of 
their trademark, an iron man 
bling the Tin Woodman of Oz 


perched atop the shop's sign, is clear 


resem 

who, 
ly visible for a and is 
noted by practically every subway pas 


he IRT's ele 


good distance 


senger riding past on t 
vated tracks 
The only 


which the firm admits 


soliciting of business to 
is through ad 
vertising, but this is limited to a strict 
ly local basis. The firm confines its 
business to the borough 
New York (¢ ity The 
going farther afield, Mr 
usually will eat up a 


ot Queens in 
time wasted in 


Kessel 


lisproportionate 


Savs, 


share of the profits In most cases, the 


firm will refuse work even in a neigh 
] 


boring borough, unless the cust 


mer 
is an old one whom they 


retuse 


cannot well 
Advertising is placed only in the 


Kessel has 


Queens newspapers. Mr 








By E. E. SMITH 


Special To AMERICAN ROOFER 
& SIDING CONTRACTOR 








found that the small put out 


by neighborhood churches, synagogues, 
clubs, and so forth, hi 


papers 


ive proved them- 


AMERICAN ROOFER 


selves to be a valuable low-cost adver- 
tising medium. He states further that 
notices placed on bulletin boards or in 
the lobbies of these organizations and 
similar ones often bring in excellent 
results. Donations given to the church- 
es and synagogues will create a 
favorable impression upon members 
and are, of course, no hindrance to 
increased trade. 


The Roosevelt Roofers also dis- 
tribute circulars from house to house, 
either by mail or by inserting them 
in the letter-boxes themselves. One of 
the company’s most successful pieces 
was based upon the theory that hardly 
anyone would throw away an envelope 
that obviously contains something 
heavy. Enclosed with a circular giving 
a description of the firm’s services and 
illustrated with pictures of the iron 
man was an attractive little puzzle 
Ten pieces of metal were to be fitted 
together to make a square. “Just as 
sure as we can solve this puzzle,” the 
tie-in on the circular read, ‘so too can 


(Continued on Page 34) 
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Roofing & siding 
comprise 40% of 
aluminum used 

for building 


Right: One of the Westinghouse Electric 
Corporation’s plants, recently covered 
with corrugated aluminum roofing and 
siding. It is the most popular of all alu- 
minum building materials, and forms the 
backbone of the building market for the 
material. One company plant has pro- 
duced as much as a million pounds daily 
of this material. 


BOUT 40% 
being used by the construction in- 
dustry is specifically for roofing and 


of all aluminum now 


siding according to a recent estimate 
made by market analysts. Of about 
419,000,000 Ibs. used in major con- 
struction work per year, the following 
table shows, roofing and siding com- 
prise 200,000,000 — Ibs.. 
leading the field: 


about easily 


Million Ibs. 

Use per year 
Roofing & siding 
Windows & accessories... 95 
General products 

(hardware, ductwork, 

fire escapes, etc) 
Ornamental 
Prefabs 
Walls, partitions, ceiling. . 
Door & store fronts...... 10 


The same market analysts predict 


that within 5 years at least 3 billion 


Photo « 


pounds of aluminum will be going into 
construction yearly. At present, con- 
struction is the largest customer of the 
aluminum industry taking about one 


third of the total output. 

Even under the severely restricted 
conditions existing during the past 
year (1951), more than a half billion 
pounds of aluminum went into this 
field. The market information indi- 
cated that sales could easily reach a 
billion pounds in two years 

The possibilities for increased con- 
sumption of aluminum roofing and sid- 
ing are regarded as very good, quite 
possibly rising to twice as high as the 
present 200,000,000 pound rate in the 
next few years. 

Corrugated aluminum roofing and 
siding is the backbone of the material's 


ind Data Courtesy Reynolds Metals Co.) 


building market. One plant has pro- 
duced as much as a million pounds 
daily of this material. The farm build- 
ing market is the largest outlet for this 
pre duct. 


Why aluminum has become so pop- 
ular on the farm is indicated in a report 
McKitrick, Agricultural 
Consultant, in a recent speech before 
the American Society of Agricultural 


by John L, 


Engineers. 
Mr. 


take three times as much feed to put 


Mckitrick showed that it can 


(Continued on Page 38) 


Left and above: Aluminum roofing has 
become highly popular on the farm, due 
to its freedom from maintenance and 
fine appearance. In picture at left the 
5-V Crimp pattern is shown on the barn 
and out-building roofs. In the one above 
corrugated aluminum roofing provides 
the cover. 
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WHAT'S NEW? 


Equipment—Booklets—Proctice—Materials 


Knife Catalog 

The Hyde Manufacturing 
nounces a new general catalog describing a 
wide variety of and 
twenty-eight pages are packed full of brief, 
pertinent facts about putty knives and 
scrapers, roofing knives, wood scrapers, sten- 
cil knives, sloyd spatulas, palette 
knives, butcher and boning knives, banana 
knives, potters’ knives, electricians’ 
pruning and budding knives. A 
painter and paperhanger 
scribed 


Company an 


tools accessories. Its 


knives, 


knives, 
variety of 
tools is also de 

Over 100 clear illustrations help you visu 
alize each product. Several counter displays 
are pictured, containing a selection of items 
All displays are offered free with deals priced 
full 50% 


to give a markup on cost 


* * * 


New Roof Roll Sheeting 

Rubber & Plastics Compound Co., Inc 
has added a new product, Nerva-Clad, to its 
line of and corrosion 
tive Nerva-Clad is a truly engi- 
neered membrane built around a woven spun 
glass ply, ready for 


waterproofing 
materials 


protec 


installation in one op 
designed for 
protection ot 
and reinforced concrete 

The component parts of Nerva-Clad cor 
sist of spun synthetic 
asphaltic hydrocarbons 


and is 
corrosion 


eration, waterproonng 


and structural steel 


glass, rubbers and 


and are outstanding 
oxidation, corre 
he glass 
is not affected 
in the least by moisture or mildew, acts very 
like the concrete 
structures, and provides high tensile strength 
and dimensional 


tor resistance to moisture 
and climatic 
which, 


sion changes. T fiber, 
unlike organic fibers 


much reinforcing bars in 
membrane 


The synthetic rubber compound in which the 


stability to the 


glass is embedded 
impermeable 
hydrostatic pressure 


fiber provide an excep 


tionally varrier, even under 


Saturated Membrane Fabric 


saturated membrane 


waterprooting and roofing 


Glasfab is a new 
ric in the 
As a 


other 


supporting structure to bDitumens 


waterproofing materials, Glasfab acts 
in a 


cement or concrete 


manner similar to reinforcing rods in 

Because Glasfab is an 
structed of 
to “wicking” 


inert material cor 


Fiberglas yarn, it is not subject 


and other types f deteriora 
tion, providing roofing and other waterproof 
ing installations with a non 
support. It holds 


suspension, 


deteriorating 


waterproofing materials in 


uniform eliminating “cracking” 


“alligatoring”, etc. that result in eventual 
breakdown of the waterproofing 

The flat fiber and 
Glasfab permit unusual flexibility of the fab- 
ric, allowing application to uneven 
This simplifies its ap- 
plication on corners and other uneven sur- 


structure weave of 
tight 
shapes and contours 


Although it weighs only a fraction of 
materials, Glasfab has tensile 
strength 


laces 


other good 


weave permits “through” pene- 
that the 


ded and locked in the 


The open 


tration of bitumen s glass hbers 
are completely surrour 


root coating 


Plastic Work Glove 


\ savings of at least 40% to industrial 


users of canton flannel work gloves has been 
made possible by the application of an en 


tirely new principle in their manufacture. 


Plastic dots, permanently set into standard 


10-ounce canton flannel, make the new glove 


outlast conventional canton flannel gloves of 





If further information is desired 
about articles appearing in the 
pages of this magazine send a card 
or a letter to the editorial depart- 
ment. 











this type by more than two-to-one. U. S. 
Testing Co. reports show that the plastic 
dot fabric outlasted the 10-ounce canton flan- 
nel fabric by well over two-to-one. Their 
report supported the findings of the Riegel 
Textile Corporation, which had also con- 
ducted exhaustive tests in their own labo- 
ratories and in normal everyday operations 
in large industrial plants. 

The new “Plastic-Dot” will cost slightly 
more than ordinary 10-ounce canton flannel 
gloves, an increase that is far outweighed by 
its longer life, according to the company. 

* * * 


Pocket Accident Manual 

As another step in its safety program, the 
Associated General Contractors of America 
has announced the publication of 14 pocket- 
sized reprints of some sections of its “Man- 
ual of Accident Prevention in Construc- 
tion.” 

The 4 x 6-inch reprints are designed 
to fit into a pocket easily so that they can 
be used for accident prevention measures 
on construction jobs by superintendents, 
foremen, workmen or other employees of 
general or sub-contractors. 

Each of the 14 reprints will contain from 
ne to six appropriately grouped sections 
of the original manual. The material and 
page numbers of the reprints generally are 
the same as the manual. Each reprint has 
extra pages in the back for notes. 

Each section of the manual outlines rec- 
ommended safe practices for carrying out 
various operations encountered in a wide 
variety of construction projects. The man- 
ual is particularly useful in offices where 
future operations are planned. 

The reprints are intended to use on the 
project. They are inexpensive and small 
enough so that companies can give a bcok- 
let to each workman for the type of work 
he will engage in. 


7 7 * 


Asbestos-Aluminum Coating 
\ new asbestos-aluminum coating for roofs 

which is reputed to lower under-roof temper- 

atures from 10 to 20° is announced by Para- 


mount Industrial Products Co. 

Known as Paramount Aluma-Seal, the new 
roof coating reflects sun rays instead of ab- 
sorbing them as do black roof coatings. The 
manufacturer states that this same feature 
of reflecting sun rays also retards the drying 
of waterproofing oils, thus prolonging roof 
life. 

Made of asphalt, asbestos and waterproof- 
ing oils doubly pigmented with aluminum, 

(Continued on Page 35) 
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Six types of insurance 


no roofing contractor 
should be without 


What insurance policies is it most 
desirable for a roofing and siding 
contractor to carry, in order to give 
him complete coverage, without un- 
necessary expense? 


f ene important question was an- 
swered recently by Jas. H. Welch, 
Chairman of the Insurance Coverage 
Committee of the Roofing and Sheet 
Metal Contractors Association of 
Georgia. According to Mr. Welch, 
as reported in the Association’s “Roof- 
ing and Sheet Metal News,” the fol- 
lowing are the advisable types of in- 
surance along 
them: 


with the reasens for 


Fire: In times of material shortages 
such as we have today, most businesses 
try to carry a large inventory. If this 
stock were lost or damaged, it would 
be difficult to replace and mean a 
longer delay in 
Check your insurance coverage against 
of your inventory and the 
increased value of buildings and equip- 
ment. 


resuming business. 


the values 


Public Liability : In numerous cases 
of recent date, claimants have been 
awarded judgment of more than 
$50,000 for personal injury. Since 
most businesses in our industry have 
normally carried liability insurance 
with a maximum of $10,000 to $50,000 
coverage, it is recommended that this 
coverage be increased to $100,000. The 
additional premium will be only a small 
percentage of your present premium. 


Product Public Liability : For those 
who are in the heating business, this 
type desirable. 
Judgments against heating contractors 
for property damage and personal in- 
jury are becoming more numerous and 
costly. The writer recently secured this 
type of insurance at a 


of insurance is very 


very nominal 


fee and would be glad to furnish in- 
formation to any of those who might 
be interested. 

Workmen’s Compensation: This 
is a type of insurance that is compul- 
most in our industry and 
proves to be most costly. Your insur- 
ance committee spent considerable time 


sory to 


in study and tried to secure a group 


19 


plan for the members of our associa- 
tion. At one time, it seemed that we 
had the ideal plan, but the insurance 
company unexpectedly withdrew their 
offer. We are at present working on 
several other plans with hope of being 
able to report some progress in the 
very near future. 

Partnership: For those firms who 
are partnerships, it is very desirable 
to insure the lives of the partners so 
that in the event of the death of one 
partner, the other will have ample 
funds to buy the deceased's interest in 
the business. A _ buy-and-sell agree- 
ment is necessary along with this type 
of insurance. 

Key Man: In practically every busi- 
ness, there is one man who carries the 
greatest responsibility for the progress 
and well-being of that particular firm. 
It has been said that no man is indis- 
pensable. This may be true, but the 
fact remains that his death would cause 
considerable confusion in the average 


(Continued on Page 24) 





Ante Bellum House Finally Gets 
That New Roofing and Siding Look 


(Photo and Data Courtesy The Flinkote Co.) 
The “new look” that new asphalt shingles, and new asbestos-cement shingle siding 
gives a house, was finally added to this survivor of the period before “The War 
Between The States.” It’s good for another hundred years now. 


suilt by slave labor before “The 
War Between the States,” this century- 
old house in Kingsville, Maryland, 
didn’t look like much at all before the 
owner decided to fix it up. 

But now look at it. It is ready for a 
hundred more years of service with its 
new coat of asbestos-cement shingles. 
It is hard to believe that this house was 


built before Abraham Lincoln became 
president, but it was. 

This almost magic transformation— 
unsightly, dilapidated old 
house to a neat attractive home—is 
dramatic evidence of what can be 
done when you combine an active 
imagination with modern building 
materials. 
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Cost squeeze 


opens up big new 


IDINGS 
USE OF CELOTEX INSULATING S 


G RAPIDLY 

CONSTRUCTION EXPANDIN 

pious b built by Vinton Easlick of Mount 
nere, 1 j 


. ” ll A 
_ : Lap comes in 9 ’ 
s all over the coun olly, N. J. Shadow lar 
More and more ~tsererteete homes sided Hol ae 14” size, in a variety of ged 
try are having their e ith Celotex Shad- pee: ShadowGrain is available Fi 
cost-cutting way—W Ming Lap 9 colers. Suaees handsome Silver White. 
yor ShadowGrain Insulating 9” x 48” size, in 
owLap or 


he homes shown 
Sidings. Typical are the 




























Quick facts to sell builders on 
Celotex ShadowLap and ShadowGrain 






1] They save UP to 33% over the Cost of walls 
built with Conventional beveled wood Siding. 





~ "he ~ Sl 







2 They have the attractive appearance of Stained 


’ 4% 4a 
There S More sell shake shingles, 


in the mame CELOTEX 


Sales come €asier when you feature genuine 
Celotex Insulating Sidings. That's because over 
a quarter Century of Consistent, resuleful na- 
tional advertising has created Nation-wide de. 
mand for Celotex Products among builders and 
the public alike 






3 Used in conventional frame wall construction, 







mately 90% of the country. 






4 No Painting or Staining needed — 0 main- 


tenance. 





5 They're Protected from dry rot and termite 
attack by the Patented Ferox® Process. 





And this Preference is 8towing constantly, 
thanks to 'Mpressive Celotex ads reaching mil. 








6 Accepted by FHA for new Construction over 
Wood sheathing. 


GARDENS, AMERICAN HOME, FARM JOURNAL 
and other Popular national Magazines, 
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on builders 


business opportunities for you 





Sub-contracts for siding economy homes 
are easy to get when you show 
builders how you can ease the cost squeeze with 
CELOTEX ShadowLap* or ShadowGrain* 








Consider the economy-house builder of today. 
Squeezed between high costs and pressure to 
keep prices down. Searching for means to pro- 
tect his thin profit margin. Eager for ways to 
reduce construction costs without reducing 
comfort and quality. 


Show him how he can save up to one-third 
over the cost of conventional frame walls by 
letting you side his homes with ShadowLap or 
ShadowGrain. How these Celotex Insulating 
Lap Sidings not only save him money but also 
give him strong, attractive exterior walls with 


built-in insulation. Show him this, and brother, 
you've more than likely got yourself a sub- 
contract. But fast! 


The business is there. It’s big. Other siding 
contractors are getting it with Celotex Shad- 
owLap and ShadowGrain Sidings that please 
builders and home buyers alike. Don't you 
miss out. Contact your Celotex representative 
now, for details on how to snare your share of 
profitable siding sub-contracts from builders 
of economy homes! 


*Trodemarks Registered U. S. Patent Office, or Registration Pending 





To sell more siding jobs, faster... feature genuine 


CELOTEX 


INSULATING SIDINGS 


THE CELOTEX CORPORATION, 120 S. LASALLE STREET * CHICAGO 3, ILLINOIS 














Flintkote Rep. Transferred 
Mr. E. R. Novak, Jr., has just recently 
been appointed as Sales Representative tor 
Flintkote 
includes the 


to the territory 


part of Cook 
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Stainless Steel Windows 


Mr. Samuel Brourman, President of 
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New Scaffold Firm 
Opens In Wisconsin 


Announcement has been made of the for- 
mation of a firm in Beloit, Wisconsin to 
engage in the manufacture and sale of 
fold brackets, roofing brackets, ladder 
and all other related types of mer 


W. E. HESS 


f Carey's Pitts 


jacks, 1950, replaces 
handise 1 to operate 


. * * 


F. Shirley Wilcox Appointed 
Director of FHA In Indiana 


Commissioner Franklin D. Richards, Fed 
Administration, has anr 


39 as Sales Representa- 
Hess 
of Resident 
subsequently 
Manager and 
Products Divi 
ippomtment 


rk territory 


rtment 
eral Housing yuNnce Sales Manager of or 


Wileox 2s sion before 
Admir 


the appointment of F. Shirley 
for the 
tration in the State of Indiana 


Mr. Wilcox is a native of Ind nd ‘ ° 
widely “atten throughout t! J & B App ts Whitledge 
Western Division Mgr. 


For many years Mr. Wil 
gaged in private business Rav Whitledge. former representa- 
1945 to 1948 he Colle Jones & Brown, Inc., in Cincinnati, 
Revenue for Indiana z Tennessee, has been 


Director Federal Housing 


sales 
tive ior 


Kentucky 


was 


AMERICAN ROOFER 


appointed Western Division Manager for 
the company, with offices at 205 West Wacker 
Drive, Chicago, I!linois, it was announced 
by E. N. Rosenthal, President. 


RAY WHITLEDGE 


Charged with the management of all 
perations under his Chicago headquarters, 
Whitledge has begun an intensive campaign 
geared to increase sales volume emanating 
from the West. 


7 * * 


Carpenter Elected President 
Of Fla. Roofing Association 


Carpenter, West Palm Beach, 
elected president of the Roofing and 
Sheetmetal Assn. of Florida at 
the annual convention at the Sheraton Beach. 

Carpenter’s election means the group will 
meet automatically in West Palm Beach next 
Vernon Blank of this City, retiring 
president, said last night. 

Other Blank, first vice 
president; A. C. Ferguson, second vice pres- 
ident; Steve Raymond, Coral Gables, third 
vice president; and Port 
secretary-treasurer. 

Speakers included Carroll (¢ 


Howard 
was 


Contractors 


year, 


new officers are 


\rnold, Clearwater, 


Figge, Chi- 
secretary of National Roof- 
ing Contractors Assn., who reviewed the 
history of roofing; Jack Tucker, Ocala, ex- 
planation of the Child Labor Laws; Frank 
Pack, Clearwater, discussion of Assn. spon- 
sored contract forms; and James T. Nelson, 
Judge of the Volusia County Small Claims 
Court 


cago executive 


* 7 > 


Armstrong Cork Holds Annual 
Wholesaler Salesman Seminar 
Thirteen wholesale salesmen participated 
in a Wholesaler Salesman Seminar sponsored 
(Continued on Page 38) 
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Georgia Roofing & Metal Contractors 
Gather For Annual Convention 


An informal photo of a formal meeting as the Roofing and Sheet Metal Contractors 
Association of Georgia met at the General Oglethorpe Hotel, near Savannah, Georgia, 
a few weeks ago. The Governing Board is shown in session. Reading left to right: 
I. C. Mock, Pres. Modern Roofing and Metal Works, Augusta, Ga.; C. W. Bryan, Jr., 
Manager Georgia Roofing & Supply Co., Macon, Ga.; I. Marvin Kelly, Jr., Vice 
President Kelly Roofing & Metal Works, Augusta, Ga.; Lenice L. Marshall, President 
Marshall Roofing and Supply Co., Rome, Ga.; B. L. Noblitt, Secretary and Treasurer 
of RASM CAOGA, and Manager Southern Roofing & Insulating Co., Augusta, Ga.; 
W. M. “Bill” Jones, Sr., President of RASM CAOGA, and President of Augusta 
Roofing and Metal Works, Augusta, Ga.; K. F. Dunlap, Jr., Past President of RASM 
CAOGA, and President Dunlap Roofing and Flooring Co., Macon, Ga.; C. G. “Teak 
Pacetti, Vice President of RASM CAOGA, and manager C. C. Pacetti and Son, 
Savannah, Ga.; Laney D. Herndon, Owner L. D. Herndon Company, Columbus, Ga.; 
Jas. H. Welch, President The Welch Company, Valdosta, Ga. 


Asbestos Shingles Aid Re-Birth 
In Texas Church ‘‘Splicing’’ 
are particularly well suited for church 


modernization since they require no 
painting for preservation and thus help 


The problem of what to do when a 
congregation outgrows its church has 
been solved ingeniously by the pastor 
of St. Agnes Catholic Church in Edna, 
Texas. He simply had the building cut 
in half, moved back the rear section 32 
feet and added a new center section. 

The pastor, the Rev. David M. Buck- 
ley, had a complete job of interior and 
exterior remodeling done at the same 
time. The result : a modern and beauti- 
ful edifice, with an almost doubled ca- 
pacity, for an expenditure of approxi- 
mately $20,000. 

To refinish the exterior, formerly of 
wood siding, Father Buckley used a 
modern fire-safe material, asbestos- 
cement siding shingles, and ripple rock 
from quarries at Comfort, Texas. The 
asbestos shingles, in an attractive shade 
of brown, extend around the sidewalls. 


Ripple rock is used for the entrance 
way and as a trim around the base of 
the church. 

incombustible materials, in 
addition to giving the church an at- 
tractive new appearance, provide pro- 
tection against fire. The asbestos-ce- 
ment siding shingles blend perfectly 
with the stone. Long popular in home 
construction and repair, the shingles 


These 


Here is a church that “grew” with its 
congregation. Cramped for space to ac- 
commodate the worshippers of St. Agnes 
Catholic parish in Edna, Texas, the pas- 
tor decided upon a “splicing” operation. 
He had the church cut in half, the rear 
section moved back and a new 32-foot 
section inserted. Now there are 44 pews 
where formerly there were 24. Remodel- 
ing inside and out completed the job. 
Asbestos-cement siding shingles, in an 
attractive shade of brown, were combined 
= native Texas ripple rock on the ex- 
erior. 


23 


keep down the cost of maintenance. 

Before the splicing operation, the 
church was 71 feet long. The new sec- 
tion added 32 feet to the length, bring- 
ing it to 103 feet. Three large windows 
were added at the sides and the num- 
ber of pews was increased from 24 to 
44. An interior color plan of blue-green 
lends a coolness which is welcome in 
the warm Texas climate. 


Regional Offices 
Opened by SDPA 


The Small Defense Plants Admin- 
istration has announced the opening of 
Regional Offices at Denver, Colo., and 
Philadelphia, Pa. 

The Denver office is temporarily 
located in the New Custom House, 
Room 525, 19th and Stout Streets. The 
Philadeliphia office is located in the 
Jefferson Building, Floor 12, 1015 
Chestnut Street. ; 

Leslie L. Waymire of Denver will 7 
serve temporarily as SDPA Regional 
Representative at the Denver office. 

Joseph G. Dellert of Philadelphia 
will serve temporarily as SDPA Re- 
gional Representative at the Philadel- 
phia office. ; 

These offices will assist in carrying : 
out the plans, policies and activities of 
SDPA with small business firms. The 
Denver Regional Office in Region 11 
covers Colorado, New Mexico, Utah 
and Wyoming, and the Philadelphia 
Regional Office in Region 3 covers 
Pennsylvania and Delaware. 


Insulation Costs Zero 
Is New Selling Line 


Contractors should be able to sell 
insulation more easily in today’s mar- 
ket than ever before. Not only can 
they show the homeowner how much 
prices have gone down but it can 
easily be proved that the cost is ex- 
actly nil. 

There was a time—not too many 
years ago—when insulation in the walls 
and ceilings of a home was considered a 
luxury. Recent technological advances 
in the manufacture of mineral wool, 
however, have so reduced its cost and 
increased its availability that it has 
come to be known as a necessity, espe- 
cially in new construction. 

Even so staid and unbiased a group 
as the U. S. Bureau of Mines said in a 
circular: “Insulation does not cost the 
home-owner a cent. It begins to pay 

(Continued on Page 27) 











“RIVAL” and “FITRITE” 
ORNAMENTAL STRAPS 


Ss 


COPPER & ZINC IN 4 STYLES 


All style zine straps can be used on alu- 
minum and stainless steel (no electrolytic 
"Fitrite”’ Ir 


action). straps also made in 


stainless steel and aluminum. 


SOLD THROUGH JOBBERS ONLY 
Write for Folder and Free Samples 





RIVAL STRAP CORP. 
308 W. 20th St., New York 11 


ADJUSTABLE PIPE 
SNOW GUARDS 


Fitrite”’ “Protector” 


3 Pipes %" 1.P.5. 
Bronze and Gol- 
vanized for all 
types of steep 
roots—siate, tile, 


2 Pipes \%" 1.P.S 
Bronze and Galvan- 


Ses ep ones ted ized, installed on 
metal Po nn old roofs without 


position removing slate. 


ALUMINUM 
MOP HANDLES 
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fe 
Light weight. Outlasts wood 
many times. Unbreakable, eco- 
nomical. Will not burn! 


FIBERGLAS 
MOP YARN 


FOR TRUE ECONOMY— 
QUTLASTS COTTON 10-20 TIMES 


UTILITY 
ROOFING KNIFE 


THE ONLY KNIFE WITH A 
RETRACTABLE HOOKED BLADE 
Write Dept. “R” for catalogues 


and prices. To protect Trade, 
please use your printed stationery. 
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Rural Newspaper Ads Offering 
Free Estimates Bring in Business 


By DAN VALENTINE 
Special Correspondent 
Consistent advertising in rural news- 
papers in the trade area of some 200 
miles around Twin | 


ing dividends in 


ls, Idaho is pay- 
and 
good will for the Magic City Roofing 


extra business 
Company here. 

For several months the Twin Falls 
roofing firm has been using a campaign 
more than a 
score of weekly newspapers in the 200 
miles radius of the 


of small display ads in 


[win Falls area. 
Officials of the firm say the results of 
this rural advertising has been “more 
than satisfactory” 
One of the the rural 
newspaper campaign of the Magic City 
Roofing firm is an 


features of 


invitation to all 
readers of the ad in rural communities 
to call the firm collect for free esti- 
mates on all roofing, siding, insulation 
or weatherstripping projects. 

\ spokesman for the firm points out 
that a rural newspaper ad campaign has 
many advantages for a roofing firm. 

He said that in the first place the 
average in rural newspapers is quite 
a bit lower than the ad rates in large 
community newspapers. “On top of that 
when you have an ad in a rural weekly 
newspaper, you are hitting right in the 
home grounds of the customer” he said, 

The rural roofing market has always 
been a hard one to hit for roofing firms 
located in metropolitan communities. It 
is a known fact in the industry that 
some of the best roofing and siding and 
insulation customers are on farms and 
the residents of small communities. 
It has always been a hard task to hit 
this class of prospect 

However, the Magic City 


Roofing 
. s 


Company with its offer of “call us col- 
lect” for free estimates, believes that 
they have licked to a certain degree the 
problem of rural roofing prospects. 
The firm is especially pleased with 
the results from the “call us collect” 





ATTENTION . . . 


If You Need — 


*Roofing 

* Asbestos Siding 
*Shake Siding 
“Weatherstripping 
* Insulation 


—Get Our Prices Before You Buy 
CALL US COLLECT 


For Free Estimates 


FHA Terms: 36 months to pay, 10°, down 


MAGIC CITY ROOFING CO. 


(Magic City Roofing Co. is Magic Valley's only 
JOHN S-MANVILLE-approved applicator.) 
496 W. Addison 
Twin Falls, Idaho 


Phone 2995 











Above: Typical ad which has brought 
successful results for Magic City Roof- 
ing Co. in rural newspapers. 


coffer. It is a rare week indeed that the 
long-distance phone doesn’t ring several 
times in the Twin Falls, Idaho office 
f the firm and on the other end of the 
line is usually a farmer or the resident 
of a rural community asking for an 
estimate on a roofing or an insulation 


job 


Best Insurance for Contractors 


Contmued fr 


wusiness and loss of profits 


This risk can mized by life 
insurance payable business 
The above types of in- 
surance are those which 


thinks 


business today. 


our committee 
most tmnportant t the 


} 


0 average 
We could go into 


greater det: on each type which 
would nece and 


feel it 


ng report 
probably boring reading. We 


ym Page 19) 


is best to advise you to consult your 
agents in 
surance. 


these various types of in- 
There is one factor in busi- 
ness insurance that we would like to 
point out. The purpose of business in- 
surance is purely and simply to shift 
a risk rather than accumulate savings. 
Secure the greatest protection at the 
least cost and keep your savings for 
business operation. 
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Data Available For 


Roofing and Siding Manufacturers 


ROOFING, SIDING & BUILDING SPECIALTIES MANUAL 


Marketing information is available on this valuable reference volume. The 
1953 (8th) Edition will be published in September, 1952. A compilation and 
summary of the tremendous amount of vital information published in this 
industry during the past year, combined with a Buyer’s Guide and Directory, 
the MANUAL holds an important place in its field. Advertisers, consequently, 
get unusually excellent returns. Ask for data on these lively, profitable, volume- 


producing fields. 


MARKET REPORT ON THE ROOFING AND SIDING INDUSTRY 


Readers of AMERICAN ROOFER & SIDING CONTRACTOR were carefully 
surveyed as to the products they handle, the business they do. The results make 
interesting reading . . . vital information for any manufacturer of roofing, 


siding or allied products, tools, equipment, etc. This is a 6-page file size folder. 


CCA CIRCULATION STATEMENT 


AMERICAN ROOFER & SIDING CONTRACTOR is the only publication in 
its field with audited circulation. A copy of the latest CCA statement will be 


sent on request to any manufacturer, distributor or advertising agency. 


16 QUESTIONS AND ANSWERS 


What does readership of a publication mean to advertisers? How does a 
publication build the prestige and leadership for itself that mean so much to 
its advertisers? These and other important questions are answered in this 


interesting, concise folder. 
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YES MR. ROOFER 


Installed on buildings, signs and other 
places birds land or roost. 


ENDS BIRD SPATTER 


Can be applied to any angular or curved 
surface, cables, etc. 
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RIDGES, DORMERS 
ROOF GUTTERS 


Write for illustrated “KNOW HOW" 


NIXALITE COMPANY OF AMERICA 


115-119 W. 3rd St. Davenport, iowa, U.S.A. 





ROOFING YARN 


ALL TYPES—Several Grades 


Cut Lengths 


As illustrated 


Roofing MOPS 


Complete with handles 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


JOHNSON Products Co. 


MEMPHIS, TENN 


Me facturers of Nationally 
x w JOHNSON Brooms & Mops 





Complaints Bring Busines | 


(Continued from Page 13) 
phone, mail and in person. If the 
company sells one of these leads a 
salesman goes into the neighborhood 
and works all the best bets in the 
area, using each sale as a lever to sell 
the next prospect. If a prospect who 
really needs one of the services hesi- 
tates about buying it from Keith he 
can be quickly carried to a nearby 
completed job and shown how Keith 
does it. 


In addition to the leads on new pros- 
pects each mailing brings numerous 
inquiries from old customers regard- 
ing one of the additional services of- 
fered by the firm. If the customer has 
already had his house insulated or 
heated by Keith he may be ready for a 
new roof from the same firm which 
has shown such a friendly concern 
over his satisfaction with the old job. 


Clients Remain Loyal 


Mr. Keith expresses much pride 
over the loyalty of his sold clients and 
how they respond with tip-offs about 
new leads. For example, one of his 
old clients was dining in a restaurant. 
He overhead a man at the adjoining 
table tell his dinner companion he 
was planning to get some one to esti- 
mate the cost of air-cooling his house. 
The evesdropping client slipped out to 


| a phone and tipped Keith off to the 


lead. A salesman followed up and closed 
out a nice order 

Keith’s salesmen and mechanics get 
continual training by factory represen- 
tatives, not only in the technical details 
of their installations but in human re- 
lations. When a salesman finds a pros- 
pect actually interested in buying a 
roofing or other job, he can, without 
the help of the Keith 
give him an estimate 


technicians, en- 
gineer the job and 
before he cools off. By the same token, 
the mechanics who have been trained 
in human relations have been respon- 
sible for many new sales. Jim Allen, 
who is Keith's service manager and 
chief trouble shooter on all completed 
jobs, told of one of his mechanics 
who happened to be in a home serv- 
icing a job. Before leaving he sold the 
lady two hydraulic fans. 


One advantage the company has in 
landing new sales is the fact that it 
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“Worth its weight in gold.” 
“We think your Manual is terrific.” 
“The Bible of the Industry.” 


That's What Dealers Say About 


ROOFING, SIDING & 
BUILDING SPECIALTIES MANUAL 
1952 Edition 


The only complete, authorita- 
tive reference volume in its field 


Order NOW! 
Only $3.00 


POSTPAID 








American Roofer & 
Siding Contractor 
425 — 4th Avenue 
New York 16, N. Y. 


of the 1952 Roofing, Siding and 
Building Specialties Manual. 
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maintains its own service department. 
It services its roofing, air condition- 
ing, heating and other installations 
with its own technicians beyond the 
warranty period and builds up a paid 
maintenance business which makes the 
service department one of its most 
profitable revenue sources 

These continuous service contacts 
with its own installation customers 
naturally keeps the old clients condi- 
tioned for additional Keith services. 
With all the technicians well drilled 
in customer relations each client is 
kept happy. The training system used 
by the factory representative who 
comes around once a month or less 
frequently involves a system of visual 
aids. A sound movie shows the me- 
chanic or salesman how to approach 
a complaining customer and how not 
to do it. It shows how to sell a pros- 
pect on the idea of a new service 
and how to lose it. 


Some Complaints Come In 


Each semi-annual mailing which 
asks for complaints usualy brings in 
a few. This method of inviting a cus- 
tomer to get a gripe off his chest may 
look like Keith is sticking his neck 
out. But Jim Allen who has to soothe 
down these complaints when they erupt 
says that this expressed concern for 
the satisfactory operation of its installa- 
tions cements the served customers to 
the company as nothing else can do. 
While some of the gripes are unreason- 
able the percentage is so small that 

1't been hurt in the 
adjustments. The salesman who esti- 


the company hast 


mates the cost of each installation 
usually adds enough margin to take 
care of possible future dissatisfaction. 

The Walter Keith Company is 
owned by Walter Keith and Paul Cle- 
ments. The partners own not only a 
prosperous business in Nashville hut 
a smaller one in nearby Murfreeseboro, 
Tenn. 


Selling Insulation 


(Continued from Page 23) 


for itself the day it is installed.” 

Aside from its acknowledged fuel- 
saving benefits, insulation also assures 
year-round comfort, making homes 
warmer in winter, cooler in summer. 
The colder the climate, the more money 
the householder saves; the hotter the 
climate, the more appreciable is the 
new comfort insulation brings in the 
summer months 


Not just /...Not 2... 


CHASE | 


N 


--. gives all 


/ ECONOMY 
Z LONG LIFE 
3 EASE OF APPLICATION 


Chase Impervitex is a thoroughly tested roofing membrane 
made from Chase Topmill Burlap, completely saturated and 
rotproofed. Its greater tensile strength assures roof satisfaction 
— not affected by ordinary construction shifts. When used as 
a cap sheet over old roofs, Chase Impervitex gives many 
years of additional roof service. Comes in 50-yard, easy-to- 
apply rolls. Ideal also for stripping, patching and flashing. 
Open pores permit perfect bond of waterproofing agents. 
Get complete details on Chase Impervitex. Mail coupon today. 


CHASE BAG CO. 
309 W. JACKSON BLVD., CHICAGO 6, ILLINOIS 
GENTLEMEN: | AM INTERESTED IN IMPERVITEX 


(CD) HAVE SALESMAN CALL 
(J SEND INFORMATION 


PETRIE. cc ccccvecccccsscocccvstbeocencssececocescecsesensseasiicuscieke a. 


CHASE BAG Co. 


General Sales Office: 309 W. Jackson Bivd., Chicago 6, Ilinois 


Branches Located Coast to Coast 
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The 


AT YOUR BUILDING SUPPLY HOUSE DOUBLE 
| 
IK 


Life of HYDE 
ROOFING KNIVES 


this roofer says el fw Hyde’s No. 10 Roofing Knife 
: leads a double life—yes, gives 


[. ” : 
K. F. APPLICATORS i MM, —- you double wear because of is 
aay A? 


two-point blade. Made from 
mean an easier 
way to do a tough . . 
job. I like working - y ed, ground and honed, it pro- 


Hydex steel, expertly heat treat- 


with this all-metal & pd vides extra toughness and sharp- 
Fiberglas* applicator 7. P 

it's seally engineered ness. Easy blade release enables 

you to change blades in just 10 

seconds! Handle and blade 

holder will last indefinitely. Spe- 

cify HYDE Roofing Knives—for 


lasting satisfaction. 


Temple City, Calif. Bridgeport, Ohio HYD MANUFACTURING CO. 


SOUTHBRIDGE, MASS., U. S. A. 
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GRAVEL SPREADERS | tains all news of the trade, new methods of 
application, new ideas in selling, and other 
by ovo subjects the roofing contractor should be fa- 
miliar with. Like thousands of other contrac- 
e SAVE TIME & LABOR tors reading this magazine, you, too, can ben- 
e CUT WORK COSTS efit greatly from it for the small subscription 
e DO BETTER JOBS price of $3.00 per year. Use the coupon today! 
THAN HAND METHODS 

e THE MODERN WAY « 


An example of benefit of use of Aeroil AMERICAN ROOFER & Siding Contractor 
= een oeoert of y — yh BY 425 Fourth Avenue, New York 16, N. Y. 
“A stop-wateh check showed that with 


$e Gow mesmanien) Grave cevender Give Please enter my subscription to AMERICAN ROOFER & Siding 
-*- Contractor, at $3.00 for one year. Bill me for this amount: 





m transfer of gravel from 
the truck on the ground te the automatic :) 
commager, tenes tp the heeger en the Enclosed is a check or [] money order. 
reef, to the gravel spreader carts, and 
finally spreading inte ome Thus, gravel 
spreading costs have on reduced to 
about one- — of the old §=method 
Gravel Spreaders naturally used in com 
bination with Feltlayers to accomplish 
smoother, more efficient low cost job." 
Be sure te write for your copy of Leaf 
fet G63A and 667A. And fer the com 
plete Aereil line of roofing tools & 
accessories (including the famous ‘Hert 
Master" kettles and RP-9 Roof Pump) 
ask for Catalog 418A 


AEROIL PRODUCTS COMPANY, INC. 
SOUTH HACKENSACK, N. J. Address ........ 


CHICAGO — DALLAS — SAN FRANCISCO — LOS ANGELES 
SEATTLE — PITTSBURGH — JACKSONVILLE — DEDHAM, MASS. 
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What Shingles To Use on a Roof KARNAK 
With Very Steep Pitch . , 


' , é 4 ROOFING AND WATERPROOFING 
All styles of asphalt shingles are suit 

able for a roof with a rise of 4 inches FABRIC 

or more to each horizontal foot. Strip ’ 
and individual asphalt shingles are 
made in a variety of shapes and colors 
The variety of shapes enables the home- 
owner to pick out the pattern that will 
add most to the attractiveness of his 
dwelling. Attractiveness can also be in- 





creased by judicious choice from among 
the many solid and blended colors avail- 
able 


Placing Flashing Properly 
In Parapet 

Where metal flashing is specified to 
he placed 4” into the brick joint, there 
is quite a bit of trouble in getting the 
felt or plastic flashing properly placed. 


PY PRT AT WAI ey laa OS 


This spandrel, full seal fabric i 

THRIFTIER!... : FREE! 
You can use it right down to the 
last inch! 


Write today for your 


HANDILY PACKAGED! copy of the KARNAK 
EASY TO HANDLE! : 4 
NO WASTE! Specification Book 


Eoch roll n individually packaged 
Stoys 


Unrolls in all temperatures, to L E WI a 


apply easily in all weather! 


STURDIER!... ASPHALT ENGINEERING 


vo Strang cotton fibers: heovil CORPORATION 

ted with asphalt. tsn't 
x Z bnaie, won't twist out of shape, 34 Church St., New York 7, N.Y. 
> + 
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lasts yeors longer! 

ES Menulacturers of Asphalt Specialties for 25 Yeors 
The detail above shows cap flashing in 
two parts. As the wall is built one sec 
tion is set into the wall with the lock AJAX Roofing Brackets 
projecting just outside the wall. The 
through wall flashing is then applied 
and the parapet wall finished. Then the 
roof is laid and the bottom flashing is ALL STEEL — Unbreakable 
put in with either metal or plastic flash- ‘ 
ing; then the other portion of the cap 
flashing with 34” edge is slipped into 
the lock and the projecting edge is 
tapped down, locking the seam. We 
recommend this flashing when specifi- 
cations call for flashing to extend 4” 
into the wall 





MAN-size — Superefficient 


=x 
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AJAX Building Bracket Co. 
1551 Rydal Mount Rd. 
Cleveland Heights 8, Ohio 
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TO THE ROOF! 


with a LITTLEFORD 


MODEL 75 
PUMPING UNIT 


o 


DISPENSER 
HEAD 


Consider the time, effort and expense saved by putting 
the Hot Stuff right where it's needed, when it's needed. 
The 75 Roof Pump pumps material to the Dispenser on 
the roof and when the cock is open the material is 
there: when the cock is closed the material by-passes 
back into the Kettle. Material will keep three to four 
moppers busy on roofs 100 ft. high or better 


This 75 Roof Pump is durable; acids will not affect it, 
and it will handle Pitch, Tor or Asphalt. A 75 Roof 
Pump and a Littleford ‘Kwik-Melter’ 66-B Roofers’ 
Kettle make the perfect team for low-cost roofing. 
75-Roof Pump can also be used with any make kettles. 


/, 








LITTLEFORD BROS.. INC. 
\ XW 430 E. Pearl St., Cincinnati 2, Ohio 





EUREKA 


FIBERGLAS MOPS 
on 

No-char Aluminum Sleeves 

Maximum Hot Stuff Pickup 

Easy and Uniform Spread 


© WRITE FOR LITERATURE AND PRICES 


“QUALITY PAYS FOR ITSELF’ 


EUREKA MOP MFG. CO. 


808 CHOUTEAU AVE ST. LOUIS 3, MO 
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Repair Boom Coming 
(Continued from Page 12) 


types of light construction activity and 
not homebuilding alone. High incomes 
contribute to mobility and the develop- 
ment of new industrial areas, cities, 
suburbs, and shopping and recreation- 
al centers. Expanded use of automo- 
biles and airplane points to major 
changes in transportation routes and 
facilities. New highways and relo- 
cations of older ones will require many 
new buildings of all types in the decade 


| ahead. 


WALTER E. HOADLEY 


All of us have heard optimistic ap- 
praisals of future building activity 
based primarily upon need, usually as 
measured by some set of standards 
drawn up by public housing specialists. 
The case which I am presenting for 
the building boom of the late 1950's, 
however, is not based upon mere need, 
but also upon demand—which to me 
means need plus ability to pay. 

The number of families in the low- 
est income brackets (i.e., under $2,000 
annually) has declined roughly two- 
thirds in the course of the past decade. 
While only a third of the nation’s fam- 
ilies could afford satisfactory housing 
of their own before the war, probably 
two-thirds of the families now fall into 
this category. Mere numbers of people, 
growing as they are, do not reflect this 
vast broadening in the nation’s income- 
spending base. The demand for hous- 
ing in the years ahead will be lifted not 
alone by more people, but also by the 
sharply increased buying power of the 
population at large. 

Availability of Credit 

Home building, we all recognize, is 
highly dependent upon the availability 
of construction and mortgage credit. 
The importance of government action 
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in turning off and on the flow of credit 
into the homebuilding field can never 
be minimized. Our experience in re- 
cent years, as well as currently, is am- 
ple proof that construction activity is 
almost inseparable from the influence 
of public action. In times of emergency, 
building is the first industry to be cut 
back; in times of economic recession, 
the industry is among the first to be 
stimulated by more public credit or 
wider guarantees of private credit. 
Boom Is in the Making 

All in all, we have the makings of 
another tremendous construction boom 
in the not too distant future. Inter- 
national developments or government 
interference, of course, may intervene 
to upset these calculations. We can 
be confident, however, that although 
the precise timing of the new boom 
ahead may be changed, it cannot be 
suppressed for long. 

Well, I’ve covered a lot of ground 
this afternoon—from a review of the 
recent record smashing building boom 
to an advance look at the next major 
upturn in light construction activity a 
few years hence. This economic pan- 
orama, stretching over a decade, has, 
of course, been presented to provide 
a better perspective for the job we all 
face now. Put directly, we’ve got to 
use all the means at our command to 
bridge the .impending gap between 
these two boom periods. A strong sales 
potential still exists in the months 
ahead, especially in repair and modern- 
ization business, but the days of sellers’ 
markets are almost over. There are 
real opportunities for those who have 
foresight to see them—for those who 
can adjust to more normal, competitive 
conditions and take advantage of every- 
thing the future has to offer. ‘ 


New Reynolds Plants 
In Tex. and Ark. 


A new Reynolds Metals Company 
plant is now under construction in San 
Patricio County, Texas, and will start 
operation in May of next year. One 
section, the alumina plant, will process 
bauxite (aluminum ore) shipped in 
directly from Jamaica. The other sec- 
tion, the reduction plant, will turn out 
metallic aluminum at the rate of 160 
million pounds annually. 

Another new Reynolds plant with an 
estimated annual production capacity 
of 110 million pounds of pig aluminum 
is being planned for erection at Gum 
Springs, Arkansas. 


Pe 


FALBAR CAULKING COMPOUND 
26 PERMANENT -GOLORS 


¢ « to match or harmonize with 
all building materials 


Now select a CALBAR Caulking Compound to match 
brick, asbestos-cement siding, shingles, metal or 
wood .. . in ANY color required . . . including 
black, brilliant white or aluminum, And remembey, 
CALBAR is non-hardening and non-staining, and 
complies with Federal Specifications and those of 
the Asbestos-Cement Products Association. 


Write today for complete information 


CALBAR PAINT & VARNISH CO. 


2612-26 N. Martha St. * Phila. 25, Pa. 





facturers of Technical Products 








PIGEON PROOFIN 


Bird Nuisances Eliminated 
Effective — Economical — Lawful 
Positive Permanent 


— Beware of Patent Infringements — 
OUR WORK GUARANTEED 


THE STAN-GARD PIGEON & BIRD REPELLENT CO., INC. 


523 West 184th Street New York 33, N. Y. 
WAdswerth 7-3300 " 
CABLE STAN-GARD F 
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SPECIAL 
introductory Offer On 
AlR=0O=CEL 
ASPHALTED BACKER BOARD 
for Re-Roofing and Re-Siding Jobs 








TRIAL ORDER 
AT A GREATLY REDUCED PRICE 


WRITE FOR DETAILS 








Distributors and Wholesalers: 
WRITE FOR OUR SPECIAL DEAL 


emde tert Regiemred U 5 end Conedion Paton! OF ces © 1048 


AIL -C-Cil 


P.O. BOX 62 


CCMPANY 


DETROIT 20, MICH 








Manufacturers 
& Distribuators 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALYV. IRON 


insist on Genuine Durex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 





CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 


& Sons Company 
275 Canal Street. Cartier Building 
Providence, R. L 
Write us for Roofers Wholesale Prices 














Prevent Pitch Burn! 
with 
$1.50 per 6 fl. oz. bottle $15.00 per dozen 


Churchman Products 


168 N. Webash Avenue, Battie Creek Michigan 





Ready Made 
ROOFER’S MOPS 
Roofer’s Mop Yarn, Cut Lengths 
E. L. HILTS & CO. 
Box 2384 Hickory, N. C. 
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Farm Market Wide Open 
For Insulation Sales 


One of the best markets for home 
insulation is the rural and farm mar- 
ket, and here’s why contractors can 
sell this market readily: 

Farm families, perhaps more than 
any other one group in the whole 
United States, have a deep interest in 
home and building insulation that will 
give them an added measure of fire pro- 
tection—as well as the benefits of year- 
‘round comfort and savings on heating 
expense, 

That’s why so many farm families 
have been placing mineral wool insu- 
lation in their farm structures 

Farm homes and farm buildings are 
usually located at a great distance 
from any organized fire-fighting facili 
ties. This is a big factor in the alarm- 
ing statistics that show deaths in farm 
fires running at the rate of about 3,590 
a year, with property damage in ex- 
cess of $85,000,000 annually. 

Farm homes, as a rule, are of frame 
construction, but farmers have discov- 
ered these dwellings can be made fire 
resistant by using mineral wool in walls 
and ceilings to create fire barriers. 
Many farmers have acted positively on 
this knowledge, with highly satisfactory 
results. More and more are planning 
now to insulate not only their homes 
but their barns and outbuildings with 
mineral wool—which, besides being 
fire-resistant, is rot-proof and proof 
against vermin. 


NPA to Step-up Drive to 
Insure Full Enforcement 

A stepped-up drive against violators 
of NPA regulations has been an- 
nounced by enforcement officials of the 
National Production Authority. 

At a meeting recently with 16 re- 
gional attorneys, Robert H. Winn, As- 
sistant General Counsel in charge of 
Enforcement, called for increased vigil- 
ance in uncovering infractions of NPA 
regulations and warned: 

“Persons who engage in black mar- 
ket operations in controlled materials 
can expect their violations will be re- 
ferred to the Department of Justice 
with strong recommendations by NPA 
for immediate criminal prosecution.” 

Mr. Winn stated that NPA will not 
agree to a plea of guilty from indi- 
viduals in criminal cases in exchange 
for recommendations for fines. 

In every criminal action, he said, 
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NPA will seek a jail sentence in the 
event of conviction. 


Pitch Drippage 


(Continued from Page 15) 


and will also check further drippage 
lf the girth, about 
the only thing you can do is to remove 


facia is of wide 
it, clean and reset 


“For stains from 
the walls 


first with a garden hose in order to 


cleaning pitch 


masonry walls, wet down 
set the pitch and scrape off as much as 
possible with a putty knife or similar 
tool. Then, either ordinary kitchen lard 
or DuPont No. 7 Tar 


remove all but a _ very 


will 
faint yellow 
stain and I have never found anything 
which will remove that.” 

In the letter, note 
manufacturer is emphatic in 


Cleaner 


above that the 
stating 
the absolute necessity of designing the 


] 


job with proper wood nailers along 


eaves (and around all holes or projec 
tions through the roof which must be 
flushed) ; and the absolute necessity 
of proper nailing of the metal gravel 
guard or other metal flashings. One 
manufacturer considers it desirable, if 
not essential, to fold back the felts at 
the eave and seal them back on top 
of the roof to form an ‘envelope’ so 
pitch cannot bleed out 


edges of the roofing piles 


the 
It must be 
pointed out, however, that this is fea- 


through 


sible only along the eaves which are 
parallel to the courses of felt. On a 
flat roof with around 
such folding along the eaves where 


open eaves all 
the ends of the courses of felt occur is 
rather cumbersome and does not pro- 
vide a leak-proof envelop anyway 
Where extreme precautions are de- 
sired to avoid any possibility of pitch 
drippage manufacturer recom 
mended an eave design with beveled 
wood nailer and other features as illus- 
trated in “Details 1 and 2” 
herewith by permission. 


The main recommendation of 
the manufacturers and roofers for 
solving the pitch drippage prob- 
lem are summarized below, ac- 
cording to the various responsibili- 
ties involved. 


one 


repr xluced 


Architects and Engineers 
Recommended 

1. Adequate wood nailers should be 
provided around open eaves to permit 
firm nailing of metal gravel stops. A 
gravel stop cannot be safely and se- 


Add $16.00 profit, 

or more, to every 

asphalt shingle roof 
job with... 


Test SHINGLSTIK for yourself 
See free, test-sample offer. 


IT PERMANENTLY SEALS ASPHALT 
SHINGLES AGAINST WIND DAMAGE 





HOW TO APPLY SHINGLSTIK 
e of 


Use caulking gun, paddle, or putty 
knife. A spot no larger than a half- 
dollar on the underside of the tab 
or shingle is all it takes to hold a 
shingle in place for the life of the 
roofing. 1) 


Shinglstik acts fast. Ie resists direct 2) 
pull after just four hours cannot 
be separated without tearing after a 
week of exposure. 


Many roofers use caulking guns on 
large roofs with one man lifting tabs, 
the other operating the gun /ork- 
ing time is about three squares per 
hour per man. One man can Shingl- 1) 
stik the average home roof in less 
than a day. 


— comes in cartridges or 
in 10- 50-lb., containers 
Shinglstik does have imitators but 
no substitutes. Insist on genuine 
Shinglstik . . . tailor-manufactured to 3) 
seal asphalt shingle roofs. 











Shinglstik 
7600 Truman Road, Kansas City, Missouri 
Send free test-sample of Shinglstik to: 


Name 


The first step toward a more profitable asphalt shingle 
roofing job and the last step on every complete job 


asphalt roofing is...SHINGLSTIK. Here’s why 


SHINGLSTIK is the product a roofer dreams about... 


Customers want it because: 


Shinglstik holds asphalt shingles in place as long 
as the roof lasts. 


Shinglstik complies with insurance company recom- 
mendations on asphalt shingle roof applications. 
It is tailor-manufactured to do the specific job of 
sealing asphalt shingles fast and permanent. 


And roofers welcome Shinglstik for use with 
asphalt shingles because: 


There's the additional profit—from $16.00 up—in 
doing the job right, with Shinglstik. 


Shinglstik creates more roofing jobs because it's 
vitally needed on almost all existing aspholt 
shingle roofs. Profit now ...don’t wait for wind- 
damage and possible loss of the job. 


Asphalt shingles are easier to sell with Shinglstik’s 
help. It overcomes wind loss and roof damage. 





= nage 








Address. 





City. 


State. 





My asphalt roofing dealer is. 


Note 


for your name 


sample 


Allegheny and Rocky Mountains. 


| Company. 





( Company ) 
Samples cannot be distributed without 
Sample distribution limited to territory 








curely fastened to a concrete deck with 
masonry nails, 


2. Wood curbs or cants around the 


eaves are excellent additional 
tions. 


precau- 


3. Proper wood nailers should also 
be provided for securing roofing felts 
and metal or other flashings around 
openings in or projections through 
the roof deck, being cast into the mas- 
onry curbs where such are used. 

4+. Readable details 


showing the 


wood nailers should be in- 
cluded in the plans. A roofer cannot 
force a contractor to provide nailers 
not clearly shown on the plans. 


necessary 


nailers has 
been justified in some cases by a de- 
mand on the part of the owner for an 
absolutely fireproof building, but they 
do not create any measurable fire haz- 
ard, and they are essential to good con- 
struction. 

6. Provide proper expansion joints 


5. Omission of wood 


BME ALOR, RIOR AL PGE AALS 








34 


> CONDENSATION + 


GETS THE AIR 


For efficient ventilation of sidewalls, 
just drill a hole and press a Midget 
Louver into place. It’s as efficient as 
it is easy! All-aluminum with built-in 
insect screen. 2 styles—for indoors or 
out. 5 sizes—1” to 4” diameter. Write 
for full information. 


THE 
MIDGET LOUVER GO. 


6-8 WALL STREET * NORWALK, CONN. 











PAT NO. 2208680 


@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY tor orices and somoles 


AMERICAN ASSOCIATED COs. 


ATLANTA P.O. BOX 4056 GEORGIA 


(with wood nailers for flashing) in 
masonry decks as needed to 


cracks in deck. 


avoid 


General Contractor or 
Builder Advice 

1. Provide adequate wood nailers 
as specified by architect 

2. Good workmanship along eaves 
and other places where flashings must 
be applied, to smooth, 
straight and true. 

3. On jointed masonry or similar 
decks consisting of blocks or 
panels, grout joints carefully accord- 
ing to 
tions. 
What Roofers Say 

1. Insist on proper wood nailers be- 


make them 


slabs, 


manufact urer "s rece ymmenda- 


fore applying metal gravel guards and 
metal flashings; also insist on smooth, 
true 


2. Exercise 


surfaces 
good workmanship, 
with special attention to: 
(a) Nailing guard at 
every 3” on centers 
(b) Avoid wrinkles and buckles 
in roofing felts at and 
wherever flashings are installed. 


least 


gravel 


eaves 


(c) Use small along 
and scrub only a light coat of 


pitch on felts 


mop eaves, 


3. Observe extra precautions where 
deemed to be necessary or desirable, 
such as: 

(a) Folding edges of felt back over 
roof at eaves to provide an “en- 
velope.” 

(b) Set gravel guard or flashing in 
plastic cement 

(c) Sprinkle dry lime on top of 
finished roof along eaves to help 
set the pitch 

(d) Use extra high gravel guard. 

(e) Envelop the edge of the roof- 
ing felts around all eaves in an 
extra strip of 30 Ib. felt. 

4. On jointed decks, carefully ob- 

serve standard instructions about keep- 
ing mop back from joints 


“Gimmick” Makes Sales 


(Continued from Page 16) 


we solve your roofing and sheet metal 
problems.” Since the company has a 
sheet metal shop attached to it, so that 
even in the worst weather the firm’s 
employees need never be idle, the puz- 
zle could be manufactured on the 


premises at a minimum of expense. 
cost five thousand dollars 
to put ont twenty thousand circulars, 


but, Mr. Kessel 


Even so, it 


said, it was worth 
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Books 


Building Insulation. by Paul D. Close, BS. 
3rd Edition—Revised and Enlarged, contains 
372 pages, 181 illustrations, 65 tables, is fully 
indexed, durably and handsomely bound in 


| washable cloth to give the utmost in service. 


t is priced at $4.95 


In this new edition an effort has been made 
to cover the subject in such a manner that it 
will be useful and of practical value to the 
architect or engineer, to the manufacturer, to 
the dealer, and to the consumer who may be 
contemplating the construction of a new house 
or the remodeling of an old one. The book has 
been brought up to date in all details. 


Sheet Metal Work. by William Nuebecker. 
360 Pages, 430 illustrations, $3.00. A generously 
illustrated manual of practical self-instruction 
in pattern drafting and construction work. It 
includes chapters on tools, methods of obtain- 
ing patterns, workshop problems, problems for 
light gauge metal, coppersmith’s problems, 
problems for heavy metal, skylights, roofing, 
cornice work and patterns for forced-air fit- 
tings. 


Asphalt and Allied Substances, by Herbert 
Abraham, 1,515 Pages. $25.00 for New Edition 
A key to virtually all available knowledge 
on asphalts, tars and pitches. The volume has 
333 illustrations, 122 tables and charts, 12,000 
references and 9,000 patent citations. Included 
are sections on prepared roofing-asphalt shin- 
gles, built-up roofing and waterproofing. 


Skylight and Room Tables, by H. Collier Smith. 
134 Pages. $1.50. This is a time-saving refer- 
ence book, giving the true lengths of all bars 
for skylights and roof rafters of standard 
pitches. The author is a practical skylight man. 


How to Estimate for the B Trades. by 
Townsend-Dalzell-McKinney. $5.50. 633 pages, 
318 illustrations, 44 tables. A complete and 
practical book on the estimating of mate 
rials and labor, plus the actual practices of the 
various trades in handling construction details. 
For the estimator, contractor or builder who 
does not have bulging files of cost data, this 
book will prove to be indispensable. 


Roofing Facts Worth Knowing, by G. W. Owen. 
$1.00. An illustrated booklet of interest to 
roofers and their customers. Contains many 
valuable items of information including history 
and importance of roofing, built-up roofing, 
flashing information, factors affecting the choice 
of a roof, roof maintenance and many others. 
This booklet can be used as a selling aid for 
your salesmen. 


Cash only—List the books you want. attach to 
check for the proper amount, and mail to. . . 


BOOK DEPARTMENT 


AMERICAN ROOFER 


425 Fourth Ave.. New York 16. N. Y. 
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every cent of what it cost ; returns were 


phenomenal. 

The Roosevelt Roofers also put out 
an elaborate catalogue headed with 
their slogan “The Iron Man Knows 
How.” This is offered principally to 
industrial firms rather than to indi- 
viduals, but it is mentioned in the 
advertisement in the classi- 
fied section of the Queens Red Book 


company’s 


as available to anyone who cares to 
write in for it. Copiously illustrated 
with pictures, some of the “before and 
after” variety, it is informative and 
potentially interesting to factory and 
home owner alike. 

1e results 
it gets from all this type of advertis- 
ing plus word of mouth report, and 
does not intend to make use of the 


The firm is satisfied with tl 


services of a sales staff in the fore- 
seeable future. “We tried them once,” 
Mr. Kessel says, “but somehow they 
didn’t seem to work out for us, and 
we're doing all right this way.” 


Home-Owners Spend 
Billions Remodeling 


Estimates of the U. S. Department 
of Commerce show that more than 
$3,000,000,000 a year is being spent 
for home repair and remodeling. 

Further indication of the boom in 
remodeling work comes from the Fed- 
eral Housing Administration, which 
says that Title | maintenance and re- 
pair loans in 1951 amounted to $706,- 
962,734, a new high. 

One of the principal categories of 
maintenance work is reroofing. Re- 
modeling and maintenance take about 
half of the total production of asphalt 
roofing, the kind of material that meets 
about 90 percent of the United States 
roofing requirements. 

The volume of reroofing is high be- 
cause the roof is one of the most im- 
portant shelter-providing parts of a 
house. The roof takes the 
beating from weather 


heaviest 
, and when a roof 
begins to leak prompt reroofing or re- 
pair is necessary to protect the build- 
ing and its contents 


What's New 
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Aluma-Seal combines the protective and pre- 
servative qualities of the finest roof coating 
with the insulating and attractive appearance 
features of aluminum 


Increase your profits with a 
CLE-WIT 
Roof Cart 





@ FOR “HOT STUFF” 

This multi-purpose roofers cart 

is ideal for moving “‘hot stuff” —as 
much as six buckets at one time. 
Specially designed splash plates 
prevent the accumulation of asphalt 
on wheels and brakes. 

Trouble-free operation with a 
minimum of maintenance. 

The Cle-Wit Roof Cart pays 

for itself many times over by increasing 
the efficiency of your operations. 

Price $99.00 F.O.8. San Francisco 

Send your order NOW 


@ FOR INSULATION 

Here’s the time-saving, money- 
making way to transport roof 
insulation. Pilei itas high as you wish 
—the Cle-Wit Roof Cart still 
moves with maximum ease, giving 
you more time for more jobs. 

A flick of the toe locks or 

unlocks the brakes. 


@ FOR ROLL-ROOFING OR FELT 

The Cle-Wit Roof Cart will carry 
roll-roofing or felt quickly and easily. 
Handles ten or more rolls of 15-Ib. 
felt per load, saving valuable 

time that can be used to 

build greater profits. 


Cleasby-Wittig Co. 
969 TREAT AVE., SAN FRANCISCO, CALIF. 


f& the winning combination! 


Bis profits . . . small in- 
+ . with R elect, 
today’s most inexpensive 
system of duplicating the 
beauty, charm and per- 
manence of natural 
stone! A few Bondstone 
franchise territories still 
open to qualified dealers. 
Write, phone or wire 

today! 














EMCO CEMENT PRODUCTS, INC. * Shamokin, 











Seed KETILESI 


A Real 
Streamlined Job 


90 to 230 Goal. Capacity 
90 G } 165 Gal. 
$350.00 $495.00 
120 Ga 230 Gal. 
$395.00 $595.00 


Above prices complete with 
burners and fenders 


Rid 


of 


95% 
Equipped with the Famous MATT COIL-LESS 
BURNER the Burner that produces an Carbon 
even, intense heat with the lowest consump 

Trouble! 


tion of fuel 
Fifteen years of Kettle and Burner experience—Six years of Felt Layer manufacturing have 
made MATT the equipment builder that you need for your requirements. Write us—tell us 
your needs. If you need a Kettle quick—we can ship on short notice. And, don’t forget the 
Famous MATT Felt Layer—we can deliver immediately. 


MATT COIL ” LESS BURNER (0. 4015 West Lake Street, Chicago 24, Ill. 


CAULKING 
COMPOUND 


In any weather . . . hot, cold, wet or dry . . . PARALASTIC 
seals, insulates, weatherproofs, waterproofs perfectly! Will 
not chip, peel or crack. 


IN ALL COLORS! Aluminum . .. Brilliant White . . . Natural 
-.. Gray... Green... Buff...Red... Black... and in all 
pastel shades to match the new shake and asbestos colors! 


SOLD BY LEADING JOBBERS 


*Reg. U. S. Pat. OF. 


IT ISN'T INSULATED UNLESS IT'S CAULKED 
PARALASTIC PRODUCTS CO. INC. 


122 EAST 42nd ST., NEW YORK 17, N.Y. 








AMERICAN ROOFER 


Aluminum Expansion 
Goals Announced 

The Defense Production Adminis- 
tration has announced that it is tackling 
increased aluminum production on 
three fronts. 

First of these is a goal for the pro- 
duction of bauxite, the ore from which 
aluminum is derived, to provide an an- 
nual supply of 8,000,000 long dry tons 
in 1953, an increase of 3,300,000 tons 
over 1951 

Second is an interim goal of $15 mil- 
lion in capital investment for facilities 
to produce welded aluminum tubing. 

Third is a goal of $30 million private 
capital investment for the heavy press 
program of the Air Force. 


Highway Signs Sell 
Roofing Materials 


A roofing and siding company with 
branches all over the East is now ad- 
vertising its products and services with 
a new type of reflectorized highway 
sign. This is an idea which other con- 
tractors can readily employ in their 
own operating and canvassing terri- 
tories. 

The Tilo Roofing Company is using 
a simple and direct message, which can 
easily be seen, day or night. The top 
portion of each sign shows the com- 
pany trademark, and the lower portion 
gives the phone number of the local 
branch. 

The signs, say company spokesmen, 
are definitely a help to salesmen and 
local branch managers. 


A Modern Material... 
Over 110 Years Old 


Now the most popular material used 
for home insulation, mineral wool was 
first discovered in Wales in 1840. The 
fluffy, fibrous substance, then and now, 
was made from molten mineral blown 
into tiny filaments. It was, then as now, 
fireproof, rot-proof, vermin-proof. 

The original use for mineral wool 
was as insulation for boilers and steam 
pipes in the steam engine’s days of 
infancy. Through increased manufac- 
ture and production refinments, its uses 
now have multiplied a thousand-fold. 

Mineral wool—rock wool and glass 
wool—is best known for the fuel econ- 
omy, year-’round comfort and fire pro- 
tection it brings when used as insula- 
tion in our homes. Today, not only 
buildings, but cold storage, refrigera- 
tion, gas and electric ranges, ocean 
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as well as air-| 
planes of supersonic speed that fly the 
stratosphere, and scores of other mod- 
ern inventions make use of it—one of 


liners and warships, 


the most valuable synthetic materials 


made by man 


Machine Measures 
Hardness of Shingles 


The shingles contractors sell are 
made under the most scientific condi 
tions to produce the best results, as 
the illustration indicates 


iy 


Guesswork has no place in the man 
ufacture of materials used to build the 
modern home. Instead, quality is as-| 
sured by extensive research and test 
ing, both in the laboratory and under 
natural conditions in the field 

Pictured is a needle penetrometer 
being used to measure the hardness of | 
Purpose of the 
test is to make sure the asphalt meets 
the exact specifications established for 
asphalt roof shingles 


a sample of asphalt 


Two basic types of asp! alt are used 
in roofing. A relatively soft and free 
flowing asphalt is used to saturate the 
roofing felt, and then a harder asphalt] 
is used to coat the saturated felt 


Copper Allotments 
Increased 16,000 Tons 


Increased allotments of 
copper base al 
mated 16,000 tons monthly, have been 
announced by Defense Production Ad 
ministrator Henry H 


copper and 


loys, totalling an esti 


Fowler 


The increase will make possible the 


— SPEED 


our MASTIC spraying 
with mastic designed equipment! 


po AWAY 
with delays, 


SHELBURNE 105 shutdowns, 


@ special design of nozzle head permits 
greater capacity of air and materials 


@ sprays mastics as easily as ordinary paint 


@ the ONLY mastic gun which sprays fan or round 
WITHOUT changing heads 


@ lightweight, easy to handle 


WITH tHe new 
HI-VOL PUMP 


© specially designed for heavy mastics 

© delivers production quantities with steady, even flow 
®@ pumps from original container 

@ plenty of power —9 to 1 ratio 


Write for further information on this time-saving, money-making combination today. 


. SHELBURNE COMPANY 


739 CERES AVENUE + LOS ANGELES, CALIFORNIA 








é MADE TODOA SUPERIOR® 


JOB: R. MURPHY 


stay sharpROOFING KNIVES 
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{ No Play — No Wobbling 


R. Murphy “Stay-Sharp” blades, processed from finest tempered 
steel, are famous for the way they hold up under tough usage. 
Their hand-honed razor-sharp edges cut the roughest materials 
easily. 

R. Murphy Knives completely eliminate any play or wobbling 
because of the precision riveting of blade and handle .. . the 
latter custom-designed for proper grip. 

For the steadiest, cleanest, easiest cutting roofing knife—ask for 
R. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 
ware Store. 


STAY SHARP ROOFING KNIFE 


There's an R. Murphy Knife for Every Purpose. Write for FREE 


catalog showing the complete line. 


Tested Quality for over 100 Years 





R. MURPHY'S 
SONS COMPANY 


AYER, 
MASSACHUSETTS 


R. MURPHY £2.07) 
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wossible to revise e Government Under this heading classified advertisements are ac- 
rice olicy s to permit United cepted at the uniform rate of 12 cents a word, but 
yee poi a pert : no advertisement taken for less than 20 words with 
States producers to pass on to con- a minimum charge of $3.00; 3 months at 10c per 
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between the fore ign domestic price for sale, not accepted in classified section. Address 
of the material all communications to Classified Department, 
a. al ‘ AMERICAN ROOFER, 425 Fourth Avenue, New 

York 16, N. Y. 





New Reynolds HELP WANTED 
Aeroil Products Co., Inc Extrusion Presses WANTED: A MAN t help pr cee ke alias 


Air-O-Cel Co. 32 : 


a I : , 2.000 ssiness established in 1897. Will share profits, 
( oO uge S101 resses O bs ~ 
Ajax Building Bracket Co. 29 | wo huge extru presses OI 6, not much capital needed. Write to Box 356, 
} 


Alumatic Corp. of America ‘ ind 12,000 tons capacity are being con AMERICAN ROOFER & SIDING CONTRA( 
Amercan Associated Co.’ 3 structed for the Reynolds plant in | TOR, 425 Fourth Ave., New York 16, N. Y 
American Asphalt Roof Corp 3: 


Phoenix, Arizona : : 
Barrett Division, Allied Che Phe 12,000 ton unit will weigh 2,- FOR SALE 

Dye Corp. .. 600,000 pounds; the hydraulic system 
Burgher Sales Company weighing an additional 500,000 pounds 


ROOFING & SIDING BUSINESS, plot 50’ x 
175°; building 25’ x 125’, complete with 4 trucks, 
ith its runout le it will be more nventory, etc. $40,000. Terms. Sales $135,000, 
ith it ru it l 
- ‘ ’ . high n Retiring. Westchester Business Con 
than 250 t lor ilmost a full city 
lan 20U Tee . , altar ) Hugenot Street, New Rochelle, N. Y 


Calbar Paint & Varnish Co 
artier & Sons Co., The M 

Celotex Corp., The 

Certainteed Products Corp ; 
hase Bag Company Chese nev ess will open up 


Cae See yuntless 1 n possibilities be FOR ALL SIDING 


block Complet of this gigantic 
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press will take about 22 months 
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Cleasby-Wittig Co 35 ( f | 


he extrusion of You can save 
Z time . sim- 

ment Product 35 nu larger and re intricate parts ; ; mS plify fitting 

Emeco Cement Produ | , Be pp. 
windows 
door 


Eureka Mop Mfg. Co ‘ hi 1 n will eliminate joiming 
tered in making ! ; sPae 
| 
Frey & Sons, Fran} : nf , . lies of smalle oe. Oe 
rey é ) . ul ; lie naller + pearance and 
protection 
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Hilts, E. l. & Co 32 . FY KO 
Hyde Mfg. Company 


Johnson Product 


Aluminu 


m Roofin corner strips. Won't rust, need only one nail. 
* g Fit all Asbestos Siding Shingles and Wood 
m 7 Shokes. 


Write for Ilustrated Folder 
Keasbey & Mattison Company sounds weight on a hog at 85° as 

Kirby industries des te te BUGHER MFG. Co. 
it does at 60 rough use of alumi- Formerly Double Grip Brass Clip Co. 

, , num roofs and buildings on the farm, | 211 SOUTH MAIN STREET, KOKOMO, IND 
Lewis Asphalt Engineering Co 

Levow, David . 2 temperatut uring the summer can 
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Littleford Bros ‘ be lowered as mucl s 15° inside. 


If reduction of summer heat can in 





Maizewood Insulation Co. efficiency for farm animals, it is 
Matt-Coil-Less Burner ¢ 


36 ; page: ee 99 
Metropolitan Roofing Supplic ntirely conceivable that it can increase Buy from Frey 


Midget Louver Co é unan_— efficiet When designing 


Murphy’s Sons Co., Robert ‘ milding products of new plants and T O O L S 


a a ag | Additions, the many advantages of alu FOR THE ROOFER 


Tt msice heat and light 
Old Quaker Paint Co Back Cover Kee " on ust, low maintenance, Frank ¢ Frey & Co. 


ase of fabrica- 2634 W. MADISON STREET 
Paralastic Products Co., Inc 3 an I ion CHICAGO, ILL. 








Reynolds Metals Co.. 
Roofing, Siding & Building 
Specialties Manual 








“ASBESTOS”—The Magazine 
Shelburne Co., A. | Keeps you up to date on happenings 
Stan-Gard Pigeon & Bird | by mstrong rh in the Asbestos Industry. 

Repellent Co., Inc. t s Divisior n 2. Gives facts about Asbestos, techni- 
Silvercote Products, lh j Discussions featured the wholecaler’s oroh- cal developments. 

Sap hg: me am adie $2.00 per year in the U.S.A.; $3.00 
S. Gypsum Co i fee ae es eae: 4 in other countries. 

sel of the Co “ASBESTOS” 
tae “Beenie crs Rey 808 Western Saving Fund Bldg. 
———— teal : pe - , Philadelphia 7, Pa. 

















ow many roofs in this 
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There are two, believe it or not. 
The one you see—and the one 
hidden below the surface. For 
this roof is made of Saf-T-Lok 
Double Coverage shingles. 

These Saf-T-Lok shingles are 
designed with tabs that butt 
together underneath to form a 


second solid roofing layer. 


The double coverage they pro- 


; 
a¥ 
- 
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vide means far greater protec- 
tion than afforded by ordinary 
shingles. But that’s not all. Saf- 
T-Loks /ock together to form a 
roof of virtually one piece that 
can’t be blown apart by hard 
rains, high winds. 

Saf-T-Lok Double Coverage 
asphalt shingles—double cov- 
erage with one application! 


That's a powerful selling point. 
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Cortain-leed 


Quality made Certain . . . Satisfaction Guaranteed 
CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 

Export Department: 100 East 42nd St., New York 17, N.Y 





ACOUSTICAL TILE 


ASPHALT ROOFING + SHINGLES + SIDINGS 

ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 

GYPSUM PLASTER + LATH » WALLBOARD * SHEATHING + ROOF DECKS 
INSULATION FIBERBOARD 











... this is the coating 
for the 
sidewalls 
of America 


the modern exterior coating 
From coast to coast, from border to border, hot 
or cold, wet or dry, more than 200,000 success- 
ful applications have proven Aiomastic to be 
the finest exterior wall coating of them all! 
Atomastic is tops in the field for reliability, 
quality, reputation and sales appeal. If you 
haven't investigated the possibility of handling 
Atomastic in your area, find out how you can 


get into the mastic business af the top, today! 


PAINT CO. 


PAINT MAKERS SINCE 1906 
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